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TS-6 : TOURISM MARKETING

Time : 3 hours Maximum Marks © 100

Note :  Attempt any five questions i about 600 words eacl:.

All questions carry equal marks unless specified.

1.  Differentiate between Marketing and Selling.
Discuss the purposes of a Marketing Plan taking
into account the unique features of Tourism
Marketing. 5+15=20

2. What are the various strategic options through 20
which competition in tourism business can be

analysed and evaluated ?

3. Describe the major advantages of forecasting as 20
a tool for Tourism Marketing. ldentify the factors

which affect forecasting in the tourism sector.

4.  Discuss the role and importance of Public 20
organisations and 1 ocal Bodies in marketing of

tourism destinations.

TS-6 1 P.T.0O.



.

TS-6

Define Sustainable Tourism. How does Socially
Responsible Marketing contribute to the

sustainable development of a destination ?

What do you understand by the term ‘“Tourism
Product’ 7 Discuss the various issues involved in

designing a tourism product.

Describe the various factors which contributes
towards seasonality in tourism. Also discuss the
impact of seasonality on the development of tourist

destination.

Write short notes on the following in about

150 words each :

{a) Local cuisine as a means to attract tourists.

(b) Relevance of Trade fairs and Travel Marts
in Tourism

(c) Types of Tour Operators

{d) Basic Principles of a Brochure design

What are the important components of an airline
schedule ? Enumerate with examples the various

scheduling objectives.

List the charecteristics peculiar to goods and
services associated with accommodation sector.
What are the steps to be followed for formulating
a Marketing strategy for star category Hotels ?

20

20

20

3x4=20
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