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TOURISM STUDIES

S (DTS, BTS, BHM (Ex Diploma),
o MTM-II) -
8 Term-End Examination
December, 2010
TS-6 : TOURISM MARKETING
Time : 3 hours Maximum Marks : 100

Note: Attempt any five questions in about 600 words each.
All questions carry equal marks.

=

How tourism marketing is different than product 20
marketing ? Discuss unique features of tourism
marketing.

2. ‘Travel Agent and Tour operators must have 2¢
sound knowledge of market segmentation.’
Explain the above statement emphasising the
various typologies of market segmentation.

3. “IT has given the new directions to tourism 29
business”. Comment.
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Discuss the factors which influence tourism 20
forecasting and discuss the methods of forecasting.

Write an essay on social marketing. ' 20

Discuss the various pricing practices followed by  2¢
tourism organisations.

Write short notes on the following in about
300 words : : 10x2=20

(i) Familiarization Tours.
(i) Seasonal Marketing.

‘Destination marketing is complicated in nature’.  2¢
Comment.

“New tourists do not want to stay in the traditional 20
form of accommodation rather they want new
experience”. Discuss.

Discuss the emerging trends in Airlines 2¢
marketing.
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