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Note : Attempt any five questions.

1. (a) Explain the need and significance of 5
entrepreneurship.
(b) ‘Entrepreneurship is an experience of 5
fulfilment’. Do you agree with the
statement ? Justify your answer.

2. What do you understand by the term business ?
Discuss the salient features of business. 2+8=10

3.  Explain the term ‘Market Segmentation’. Taking
a product of your choice, explain the ways in
which the market can be segmented. 2+8=10

4. (a) With the help of suitable examples, explain 5
the terms ‘Product Line’ and ‘Product

Length’.
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Explain the uses of marketing research.

Taking the example of ‘packaged fruit juice’
explain the basis on which you can achieve
product differentiation.

What are the various routes to enter
international markets ?

Explain the various decisions that you will
need to take as a manufacturer of value
added food products within the physical
distribution function.

Briefly discuss the types of costs incurred in
production of value added products.

Explain the various steps involved in the
control process.

Define : 1x5=5

(i) Subsidiary

(ii) Joint venture

(iii) Quality

(iv) Statutory requirement

(v) Debt-equity ratio



8.  Write short notes on any four of the following :
(a) Advantages of branding 2.5x4=10
(b)  ‘Market Skimming’ and ‘Market
Penetration’ pricing.
(c) Contents of a project report
(d) Sources of long term finance
(e) External growth strategies
(f) Consumer sales promotion methods
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