No. of Printed Pages : 4 MCO-06

MASTER OF COMMERCE

Term-End Examination

0
O
~ December, 2010
-
< MCO-06 : MARKETING MANAGEMENT
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Note : Attempt any five questions. All questions carry equal

marks.

1. What do you mean by consumerism ? What are
its positive and negative effects ?

2.  What are the various steps involved in marketing
research study ? Briefly explain them with the
help of a hypothetical marketing research project.

3.  What is competitive advantage ? How can you
create competitive advantage for positioning the
product ? Explain with examples.

4. What do you know about the expanded services
marketing mix and the services marketing
triangle ? Discuss their relevance in the ongoing
process of globalisation.

20

20

20

20

MCO-06 1 P.T.O.



Discuss the role of packing in the self service retail
outlets. How does packing differ to packaging ?

Compare and contrast skimming pricing policy
with penetration pricing policy.

What are the channels used for industrial
products ? State the activities involved in channel
management.

What is total system approach to marketing
logistics ? When is this preferred over total cost
approach ? Explain.

How do you develop a sound marketing
communication system ? Explain its major
components briefly.
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