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INTERNATIONAL BUSINESS
OPERATIONS/MASTER OF

COMMERCE
Term-End Examination
December, 2010

IBO-OZ : INTERNATIONAL MARKETING

POST GRADUATE DIPLOMA IN

MANAGEMENT
Time : 3 hours Maximum Marks : 100
Note : Attempt both Part-A and Part-B.
PART-A
1. (a) Write short note on any two of the
following : : 5+5
(i) Merger and Acquisition mode of
international market entry.
(ii) International Marketing Research
Process.
(i) Piggy backing
(iv) International Product Life Cycle
(b) Distinguish between any two of the
following : 5+5
(i) Selling and Marketing
(i) Multinational Marketing and Global
Marketing
(i) Warranty and guarantee
(iv) Simple random sampling and
systematic sampling
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PART-B

Attempt any four of the following questions :
“There are several reasons for a business firm to 20
go international” — Discuss these reasons.

Explain the importance of branding in international
marketing. Evaluate the advantages and
disadvantages of various branding strategies.  6+14

“One of the critical decisions in International
marketing is the mode of entering the foreign
market.” Discuss. State various modes of entry
and explain any four of them. 4+16

An Indian firm intending to export automobile 2¢
parts and components desires to enter
international markets. Explain various steps
involved in the process of international market
selection.

How do cultural, economic and political factors 20
affect the environment for international
marketing ?

Distinguish between product and service. Discuss
various challenges in international marketing of
services. 5+15

What is international marketing communication ?
Discuss the key issues in international marketing
communication. ' 5+15
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