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BACHELOR’S DEGREE PROGRAMME

Term-End Examination
December, 2010

(APPLICATION ORIENTED COURSE)

Time : 2 hours

AMK-1 : MARKETING

Maximum Marks : 50

Note : Attempt both Part - A and Part - B.

PART - A
Attempt both the questions. Attempt any two of the
following : 5,5
1. (a) How does personal selling add customer
value ?
(b) How do the manufacturs manage the
intensity of distribution in India ?
(c) When is unit pricing considered suitable ?
(d) How would you plan diversification
performance for the firm ?
2. Distinguish between any two of the following: 5,5
(a) - Organisational consumer and personal
consumer.
(b) Packing and packaging.
() Market skimming price and market
penetration price.
(d) Departmental stores and Super markets.
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PART - B

Attempt any three of the following questions .

3.

What is communication process in the context of
marketing ? Explain the major steps involved in
communication process.

What do you understand by retailing ? What
important functions do the retailers perform in
the distribution of products ?

What are major merits and demerits of cost-plus
pricing method ? When is this method preferred
over other options ?

What do you mean by product life cycle ? State
the strategies normally adopted at different stages
of the PLC.

“Economic basis for segmentation is the most
appropriate method”. Comment and explain the
other demographic bases of segmentating the
Consumer market.

How does advertising differ from publicity ?
Explain the various tools used for publicity.
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