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1. (a)

(b)
2. (a)

(b)
3. (3

(b)
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What are the benefits of being
self - Employed ?

Enumerate the requirements for starting a
Food Processing Business.

List the various sources for a business idea.

What do you understand by the
‘Market Size’ for a business idea ?

What inputs are necessary for a good
business plan ?

Write any five important points to examine
‘Technical Viability’ of a project.
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4. (a)

(b)

(b)

(b)

Describe in brief the four stages of a
‘Product life cycle’.

Write a few considerations for Branding and
Packaging decisions.

What is the importance of pricing
decisions ?

Describe in brief the types of intermediaries
for distribution of products.

What is Promotion and how does it work ?

What are the different media options
available for conveying the message to
targeted customers ?

7. Describe the meaning of ‘Growth’ and its
measures. Explain in brief the growth strategies.

8. (a)

(b)
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State ‘True’ or ‘False’ for the following : 5x1=5

(i) A business plan should be static in
nature
(i) A business plan should be informative

(i) The entrepreneur should refer the
‘guidelines for industries’ before
making a business plan.

(iv) A project team is required for small
projects

(v) A banker is the best person to write a
business plan

Discuss the short term and long term
sources of finance.
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