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B. B. A. RETAILING
(BBARL)

Term-End Examination
June, 2024
BRL-110: IT APPLICATION IN RETAILING

Time : 3 Hours Maximum Marks : 100

Note : Attempt any five questions. All questions

carry equal marks.

1.

(a) What is information technology ? What are

its applications ? 10

(b) Define Database Management System
(DBMS). Discuss its wuses in various

sectors. 10

(a) Explain various functions of Merchandise

Management System (MMS). 10

(b) State the various transactions to be
performed wunder the goods dispatch
picking function through MMS. 10

P.T.O.
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What are the concepts of store operation ?
Explain the universal expectations from each

store’s operation team by retailer. 10+10

How does the Point of Sale (PoS) system allow
for the maintenance of master data at a central
location ? Explain its significance in retail

operations. 20

Define retail business intelligence. Discuss the
steps involved in moving towards advanced
customer analytics. Highlight its importance in

strategic decision-making. 5+15

What do you mean by visual merchandising ?

Explain various types of visual merchandise

displays. Discuss any five components of visual

merchandising. 6+7+7

Write short notes on any four of the following :
5x4=20

(a) Centralised Decision

(b) Planogram

(c) Digital Signage

(d) Multi-Channel Analytics

(e) Task Management
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8. Distinguish between any four of the following :

(a)
(b)

(©
(d)
(e)

4x5=20
B2B and B2C

Online Retailing and Brick- and -Mortar
Retailing

Commerce and e-Commerce
CRM and Social CRM

Perpetual Stock Take and Traditional

Inventory Management Methods

P.T.O.
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