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Note : Attempt any five questions. All questions

carry equal marks.

1. Explain EPRG orientation framework. Under
what circumstances should each orientation be

employed ? Discuss. 20
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(a) “Global positioning is most effective for

product categories that approach either

end of ‘high-touch/high-tech.” Elaborate. 10

(b) Discuss  different market targeting
strategies in international market with

suitable example. 10

Explain various phases in the international
product life cycle. Elaborate the product

development process also. 1248

Describe the functions and importance of
packaging. What are the special considerations
in packaging and labelling in international

marketing ? Discuss. 10+10

What do you mean by export pricing ? Briefly
describe the pricing process followed in export

marketing. 8+12

Distinguish between direct and indirect
channel of marketing. Discuss the advantages

and disadvantages of both the channels. 10+10
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7. Discuss in detail the key issues in international
marketing communication with suitable

examples. 20

8. Write short notes on any #two of the

following : 10+10

(a) International marketing of services

(b) International marketing research process

(¢) Contract manufacturing

(d) Information technology and international

marketing
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