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June, 2024

AMK-01 : MARKETING

Time : 2 Hours Maximum Marks : 50

Note : Attempt both Part A and Part B.

Part—A

1. Distinguish between any two of the
following : 2x5=10

(a) Profit maximization pricing and Sales
maximization pricing

(b) Product line and Product mix
(c) Advertising and Personal selling
(d) Wholesaler and Retailer

2. Write short notes on any two of the following :
2x5=10

(a) Discount and Allowances

P.T.O.
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(b) Consumer Behavior
(¢) Promotion Mix

(d) Product Line
Part—B

Note : Attempt any three of the following

questions.

What is the relevance of understanding
environment in marketing ? 10

Explain the concept of marketing mix during
different stages of the product life cycle. 10

Explain the concept of price discrimination,
with reference to Competition Act. 10

What is publicity ? Explain various tools of
publicity. 10

Channels of distribution are different for
different products. Why ? Explain with
examples. 10
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2x5=10

()emw  Afyekran Hou  fuior den faska
sifirehan Hou faeieom
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2. frefafea & 9 fosdl et w wfaw fewfomr
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