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BTMC-136 : TOURISM MARKETING 

Time : 3 Hours     Maximum Marks : 100 

Note : (i)  Answer any five questions in about  

600 words each. 

 (ii) All questions carry equal marks. 

1. Define Marketing. Explain the nature and 

importance of Marketing with the help of 

examples.  20 

2. Describe the Elements of Marketing Mix and 

Extended Marketing Mix in brief. 20 

3. What do you understand by market 

segmentation ? How is it relevant for Tourism 

Sector ?   20 

4. What is Packaging ? What is the relevance of 

Packaging in tourism ? Explain with examples.  

      20 
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5. Write short notes on the following : 4×5=20 

 (i) Sampling Plan 

 (ii) Product repositioning 

 (iii) Levels of Tourism Product 

 (iv) Disadvantages of Digital Marketing 

6. What are the methods of pricing ? Explain with 

examples.  20 

7. Explain the nature, importance and pattern of 

distribution channels in Tourism. 20 

8. What is meant by Direct Marketing ? Explain 

the tools of Traditional direct marketing. 20 

9. What is the need for Destination Planning ? 

Explain the different levels of Destination 

Planning.  20 

10. Differentiate between the following (and two) :  

2×10=20 

 (a) Goods and Services 

 (b) Product Diversification and Product 

Differentiation 

 (c) Advertisement and Publicity 
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