No. of Printed Pages : 4 AMK-001

BACHELOR’S DEGREE PROGRAMME
(BDP)

Term-End Examination

June, 2023

AMK-001 : MARKETING

Time : 2 Hours Maximum Marks : 50

Note : Attempt both part A and part B.

Part—A

1. Distinguish between any two of the following :

5x2
(a) Advertisement and publicity
(b) Selling and Marketing
(c) Marketing concept and societal concept

(d) Product mix and product line
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2. Write short notes on any two of the following :

5x2
(a) Product innovation
(b) Channels of distribution
(¢c) Sales promotion
(d) Physical distribution
Part—B
Note : Attempt any three of the following

questions.

3. Describe the services rendered by wholesaler
and retailers to different sections of society. 10

4. Explain with example various factors that
affect the promotion mix of a product. 10

5. Discuss various marketing strategies that are
adopted by the company at different stages of a
product life cycle. 10

6. Discuss briefly the factors affecting price
determination of a product. 10

7. Explain stages in consumer buying process
with suitable example. 10
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