No. of Printed Pages : 6 CPI-102

CERTIFICATE PROGRAMME IN
CONSUMER PROTECTION (Revised)
(CCP)

Term-End Examination

June, 2023
CPI-102 : REDRESSAL OF CONSUMER
GRIEVANCES : ROLE OF VARIOUS
STAKEHOLDERS

Time : 3 Hours Maximum Marks : 100

Note : (i) All Parts are compulsory.

(it) Part A : All any four questions. Each
question carries 5 marks.

(iti) Part B : Answer any five questions.
Each question carries 10 marks.

(iv) Part C : Answer any two questions.

Each question carries 15 marks.

Part—A

Note : Attempt any four of the following in about
150 words each. FEach question carries
5 marks. 4x5=20

1. Media awareness

P.T.O.
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Direct Consumer Information Centre

Grahak Suvidha Kendra
Public Advocacy

District Consumer Protection Council

Part—B

Note : Answer any five questions in about

10.

11.

300 words each. FEach question carries

10 marks. 5x10=50
Discuss the salient features of Advertising
Standards Council of India (ASCI) Code.

Discuss the main functions of Confederation of

Indian Industry (CII).

Discuss the nexus between Voluntary
Consumer Organisations (VCOs) and the

Consumer Protection Act.

Discuss the essentials/pre-requisites of a

Campaign and Advocacy Programme.

Discuss an alternative view of Managerial

Processes.

Discuss the importance of ‘Lokpal’ in India.



12.
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Discuss the types, advantages and stages

involved in the process of mediation.

Part—C

Note : Attempt any two questions in about

13.

14.

15.

16.

500 words each. FEach question carries

15 marks. 2x15=30
Discuss in detail the campaign ‘Jago Grahak
Jago’.

Discuss in detail the suggestions for making an
organisation viable and effective.

Discuss in detail the origin, growth and
development of ‘Consumer Interpol’.

Discuss in detail the stages involved in

Resolving Consumer Issues by National
Consumer Helpline [NCH].

P.T.O.
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2. TSN Iuse Y= 5
3. TS gfaur &=
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