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B.A. (VOCATIONAL STUDIES) TOURISM
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Term-End Examination
June, 2022

BTMC-136 : TOURISM MARKETING

Time : 3 hours Maximum Marks : 100

Note: (i) Answer any five questions in about 600 words
each.
(it) All questions carry equal marks.

1. Explain the unique characteristics of Services
industry with the help of examples. 20

2. Define Marketing Research. Explain the steps of
Research Design in brief. 20

3. What is meant by Tourism Product ? Explain
the levels of Tourism Product with examples. 20

4. Describe the factors influencing the pricing of a
tourism product. 20

5.  Write short notes on the following : 4x5=20
(a) Holistic Marketing Concept
(b) Strategies for Market Segmentation
(c) Repositioning
(d) ‘P’ for People in Tourism
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6. Why is Advertisement an important component
of Promotion mix ? What are the steps of

developing an advertising plan ? 20

7. What are the advantages of Direct Marketing ?
Enumerate and explain the digital methods of

Direct Marketing commonly used by marketers. 20

8. Define Target Market. Discuss the process and
approaches for selecting target market in

Tourism. 20

9. Discuss the different levels of Tourism Planning

with examples. 20

10. Write short notes on any two of the
following : 2x10=20

(a) Product Diversification
(b) Physical Evidence in Tourism Marketing

(¢) Tourism Supply Chain Management
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