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IBO-02 : INTERNATIONAL
MARKETING MANAGEMENT

Time : 3 hours Maximum Marks : 100
(Weightage : 70%)

Note : Attempt both parts A and B as per instructions.

PART A

1. Write short notes on any two of the following : 5+5
(a) Stratified Sampling
(b) Marginal Cost Pricing
(c) Contract Manufacturing

(d) Reasons for business firm to go international
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2. Differentiate between any fwo of the following : 5+5

(a)

(b)

(c)

(d)

IBO-02

Multinational marketing and Global

marketing

Manufacturers’ brands and Distributors’

brands

Demographic segmentation and Geographic

segmentation

Selling and Marketing



PART B

Attempt any four questions from this part :

3.

“Companies which have stake in long-term
business have no alternative, but to constantly
undertake development of the product.”

(a) Give reasons to justify the above statement.

(b) Briefly describe the processes involved in
new product development.

“It is estimated that about 20 — 30 percent of the
world trade takes place in the form of counter
trade and is likely to increase in the future.”

(a) What are the reasons for use of counter
trade in recent years ?

(b) Discuss the main types of counter trade.

(a) Describe briefly the main channels of
distribution used in export markets.

(b)  Which one channel of distribution would you
recommend for the product of a small
manufacturer and why ?

“Packaging is an important element in the
formulation of the marketing plan for a product.”

(a) Discuss the protectional and promotional
aspects of packaging for international
markets.

(b) What are the problems faced by Indian
exporters in this connection ?
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“Information Technology has been

revolutionising marketing operations.”

(a) Explain the significance of integrating
Information and Communication Technology

(ICT) with marketing processes.

(b) Discuss how mergers and acquisitions affect
global competition.

“Effective communication is crucial to a firm’s
success in international markets.”

(a) Discuss the promotional tools used by firms
for international marketing communication.

(b) Examine the factors influencing the
decisions for having a standardized vis-a-vis
customized advertisement with suitable
examples.

A Jaipur-based firm is engaged in importing
rough stones from Africa and polishing and
selling as precious stones in the international
market. The firm has recently started polishing
Tanzanite stones imported from Tanzania. As
head of the firm’s International Market
Development Division, prepare a research plan
detailing out the requirement for secondary
information and possible sources of collecting
information.
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2. fr=fafaa & @ fordl @ ¥ o wowe HifS . 5+5
(%) agUser foaqum R dfeass foooH
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Mt faeriiertor (Gugienton)

(a) fosea o fawom
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