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Part-A
1. Distinguish between any #wo of the
following : ? 5 each

(a) Consumer market and Organisational

market

(b) Product mix and Product line

P.T.O.
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(¢) Family branding ahd Individual branding

(d}) Direct channels and Indirect channels

2. Write short notes on any two of the
following : 5 each
" "(a) - Price d.iscrimix}ation
(b) Elements of communication process
© M&rke@g environment in India
(d) Prqduct:Diversiﬁcation
| Part—B

Note : Attempt any three of the following

questions.

3. Discuss various sales promotion tools adopted

by marketers. : ) 10

4. “Consumer service and cost reduction are the
two benchmarks of an effective system of

physical distribution.” Commnient. 10
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5. What are the approaches for pricing of a

new product ? Discuss their merits and

Lmitations. . 2,4,4

Explain® the process involved in - the

development of new products. 10

Discuss different bases for segmenting

consumer markets, with examples. 10

P.T.0.
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2 frafefEs § QA fed @ W i fefo

fafer: T 5
(F) wing A

(@) iyo 9fFw & o=

(1) W N faqum af@w
(%) s fafenftaor

HWT—"

e Prefefen § ¥ fed @ oW B I

A

w7 gRmEl (tools) Y =A@ WY 10

4. “mﬁmaﬁtmﬁ_ﬁmaﬂm

fror yone & & AEE 1 feagelt R 10
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