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BACHELOR’S DEGREE PROGRAMME/
CERTIFICATE PROGRAMME IN CONSUMER
PROTECTION

Term-End Examination,
December 2019
(APPLICATION ORIENTED COURSE)

ACS-01: CONSUMER STUDIES
Time : 3 Hours] [Maximum Marks : 100

Note : (i) Section-I - Answer any two questions. Each
question carries 20 marks.

(ii) Section-II - Answer any four questions. Each
question carries 10 marks.

(iii) Section-III - Write short notes on any four. Each
note carries 5 marks.

Section - 1

Answer any two of the following questions in about 600
words. Each question carries 20 marks. 2x20=40

1. Discuss in detail the History of consumer movement in
the modem period.

2. What is meant by consumer Dynamics? Discuss the
factors responsible for the attitudinal change in
consumer behaviour.

3. Discuss the different legislation for the protection of
consumers in India.
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4.

(2)

Critically explain the role of industry and trade in
Consumer Protection in India.

Section - I1

Answer any four of the following questions in about 300 words
each. Each question carries 10 marks. 4x10=40

5.

10.

11.

12.

Explain the three-tier grievance redressal machinery for
Consumers under the Consumer Protection Act, 1986.

Discuss the limitations of the Consumer Protection Act,
1986. What are the difficulties in implementing this Act.

What are Trade Codes? Explain the role of council for
fair business practices.

Discuss the role of consumer movements in the growth
of social accountability.

Differentiate between 'condition and warranty' under
the sale of Goods Act, 1930.

What is meant by 'Misbranded' under the Food and
Adulteration Act, 1954. Discuss.

Define label. What are the features of g good label.

Explain the future challenges which consumers in India
may face.
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(3)

Section - III

Write short notes on any four of the following in about 150 words
each. Each note carries 5 marks. 4x5=20

13.

14.

15.

16.

17.

18.

Bureau of Indian standard Act, 1986
Public Interest litigation.

Nature of Non-Governmental organisation.
Functions of consumer International
Caveat Emptor ‘Consumer be aware'.

Different rights of a consumer under CPA 1986

S RS
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4.
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