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. CERTIFICATE IN CONSUMER
PROTECTION (REVISED)
~ (CCP)
Term—Ehd Examination
June, 2019

CPI-102 : REDRESSAL OF CONSUMER
GRIEVANCES : ROLE OF VARIOUS
STAKEHOLDERS

Time : 3 Hours Moaximum Marks : 100

Note : All Parts are compulsory.

Part-A : All questions are compulsory. FEach

question carries 2 marks.

Part-B: Answer any five questions. Each.

question carries 10 marks.

Part-C: Answer any two questions. FEach

question carries 15 marks.

Part-A -
Explain in brief the following : 2 each
1. Written Protests |
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2. Consumer Co-ordination Council (CCC)
3. Correction of Award
Instrumental Messages

Misleading Advertisement

o @ .

Consumer Online Resource Empowerment
(CORE)

7. State Consumer Protection Council (SCPC)
8. Lokpal
9. Court Referred Mediation

10. Right to Choice

Part-B

Note: Answer any five questions. Each question

carries 10 marks.

11. Discuss the relationship between Media and

Society.
12. Discuss the laws governing advertisement.

13. Explain the purpose and functions of ‘Grahak
Suvidha Kendras’.
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14. What are the\Do’s and Dont's for a Consumer

"~ Activist ? Explain in detail.

15. Discuss the powers and duties’ of ‘Banking

Ombudsman’.

16. Highlight the differences between Mediation
and Conciliation.

'17. Write a note on ‘Consumers Interpol’.
18. What are the functions performed by
consumer organisations and non-governmental

organisations in protecting consumer

rights ?

Part-C

Note: Answer any two questions. Each question
carries 15 marks.

19. Discuss in detail the ‘Consumer Welfare Fund’

(CWF) with a special focus on the Eligibility,

items that qualify for the assistance and the

extent of assistance available under CWF.
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20. Discuss in detail the functions of Confederation

of Indian Industry (CII).

21. Examine those sectors which- are prone to
consumer Issues and Disputes. Elaborate your

answer with illustrations and examples.

22. Elaborate in detail the essentials/pre-
requisites of a ‘Campaign and Advocary’

programme.
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