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BACHELOR’S DEGREE PROGRAMME

Term-End Examination
June, 2014

(APPLICATION ORIENTED COURSE)

Time : 2 hours

AMK-1 : MARKETING

Maximum Marks : 50

Weightage : 70%

Note :

Attempt both part A and part B.

PART-A

Attempt both the questions.

1.  Distinguish between any two of the following :

(a)
(b)

(c)
(d)

Production and product concepts of
marketing.

Micro environment and macro environment
of marketing.

Saturation and decline stages of PLC.

Market penetration and skimming the
cream pricing policies.

2. Write short notes on any two of the following :

(a)
(b)
(c)
(d)
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Bargain and deceptine pricing

Functions of channels of distribution
Total system approach of physical
distribution

Buying formula theory of selling
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PART-B
Attempt any three of the following :

3.  “Advertising is wasteful”. Comment. How is 5,5
advertsing different from publicity ?

4. Compare and contrast departmental stores with 10
chain stores.

5. Write short notes on the following : 3,34
(@) Unit pricing
(b) Zone pricing
(c) Freight absorption pricing

6.  Explain the stages through which you would test 10
ideas coming up for new products until the final
stage of launching the new product.

7.  Explain briefly the regulations in India that affect 10
marketing decisions with special reference to
immediate past two decades.

8.  What are the basic assumptions in Maslow’s 5,5
hierarchy of needs ? How do these needs affect
consumer behaviour towards goods of mass
consumption ?
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1. frafafaa 9 @ f&i 1§ R sany) 55
(a) Ta9UF F SAA qA I STFROMY
(b) faoom & =fie afEw qur gafe ofEw
(c) IR e =% (PLC) &1 gRy=aar aar g™
sraead _
(d) ISR W a9 AR 3 e frufor Hifeat

2. frAfafea § @ fndl @ W wfva fewfogl fafew) 5,5
(a) TA-9E T YagE qod e
(b) faao & weawi & &
() itfaes faawor &t $& vomelt foamem
d) fara =1 w9 s fagia
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3. ‘faur srvery R0 WO SIS o1 9% saEy O/ 5
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4. {a9ra ver a1 Jaceg @R § dug Jagg t§ 10
SIh! ol Hifere |

5. frAfafas w gfira feufomt fafaw) 3,34
(a) E YA Fraivo
(b) & e Frufw
(c) Tt sraeyd qea o

6. I STIEIS & e HifvT Ak g A eg . 10
I faarl &) Site 81 59 a% % oy 3= o
FI R AT ST qh & TG T

7. fuod 3 ol § oMU U 99 wnd sifufey @ 10
HE9 | e ST S farom #) gafag e §)

8. HHel (Maslow) TE¥aeRIT & TaIH (Hierarchy 5 5

of Needs) 1 STHRYA HI=IqIE 41 € ? 3 STasIahard
THfesh SYHIM Tt I F WA YR SHAER A
fre TR gwifaq st €2
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