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BPVI-008 : ENTREPRENEURSHIP AND
MARKETING
Time : 2 hours Maximum Marks : 50

Note : Attempt any five questions.

1. (a) How can an entrepreneur generate ideas 5
from existing products or services in the
market ? Explain giving suitable examples.

(b) Briefly explain the skills required for 5

entrepreneural success.

2. What do you understand by the term ‘Business’ ? 10
Briefly explain the salient features of business.

3.  What is market segmentation ? Explain the 10
different ways in which a market can be

segmented, giving suitable examples.

4. Explain the inputs required for making an 19
effective business plan.
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(b)

(b)

Explain the advantages and disadvantages
of ‘Borrowed Capital’.

Explain the following terms giving
examples :

(i)  Product Line

(i)  Product Width

(iii) Product Length

(iv) Product Depth

Distinguish between convenience goods
and shopping goods giving suitable
examples.

Explain the various functions performed by
a retailer in terms of distribution activities.

Explain some of the sales promotion
methods directed at the consumers.
Explain the ‘External Growth Strategies’
usually followed by entrepreneurs for the
growth of the enterprise.

8. Write short notes on any four of the following :

()
(b)
(c)

(d)

(e)
(f)
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Steps involved in Marketing Research
Achievement Motivation

Tangible and Augment Attributes of a
Product

Pricing Objectives

Meaning and Features of Controlling
Opportunities offered by the International
Markets

10
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1. (a) Teret, are A foree Seardl o et W feR 5
Fq g F EHAT L ? S SR Sd g EIE
HIfT |
(by eI SAIeE Wehera o Wif & foaq o rerett 5
T BT YIS &2 Fa9 B F0H HIfST |
2. ‘oqggE’ @ 7Y N GEED © 2 S9a9™ & e 10
fordrareti =1 gerg § 9l wifee |
3. IR G F 8?7 oER & fawfea w6 10
fafg= afer ®9 4 §2 3fea Sereom <4 gy aviH
T |

4. g Hag g i fae steeaes f60g (inputs) 10
HA Y E? guE HIfST |
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5. (a) ‘3urd s’ % ol wd Sl o e st 5
(b) FeAferiEd =1 3T 0 gU TE i 5
() o dfs ()
(i) 3w e
(iii) ST g
(iv) IR TS
6. (a) WfEUSH® (convenience) g&gell 3R wittm 5
FEGAT % ST AT I IV < YT FHAT |
(b) Toeo weeht nfafafezi 1 e § Wl gu e 5
=it & fafay st o1 g wifEw)

7. (a) sudEREl W FRRW 39 faw g9t (sales 5
promotion) faferal =1 avi7 sife
(b) =¥ & gfg & fou safmal gro smdRr M 5
ATEY ared gfg FEaE’ sl Hifaw |
8. HHIH fargl wW W AR fafaw 10
(a) foroum vty # gfmfeq =wo
(b) 3HaAfey o
c) 3T H o Ud gigH fasivang
d) Fa FuRor gaet vy
e) T30 &7 31ed e fagivard
f)  SAAER R R e TRy S At o7ae
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