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Note : Attempt any five questions. All questions carry equal 

marks. 

1. Describe the various micro and macro 

environmental factors that influence the 

marketing decisions of a company and state the 

benefits of environmental scanning. 	 12, 8  

2. (a) Discuss sales promotion as method of 

communication and the reasons for its rapid 

growth in India. 	 12, 8  

(b) What is publicity ? Flow is it different from 

advertising ? Explain with examples. 

3. (a) What is channel conflict ? Explain its 

various causes and the mechanisms for 

effective conflict management. 
	 12, 8 

(b) Compare and contrast departmental stores 

with chain stores. 
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4. (a) Discuss the total systems approach to 

marketing logistics. How is it different from 

the total cast approach ? 	 10, 10  

(b) Explain the various product-price 

adjustment strategies. 

5. Compare and contrast skimming pricing with 

penetration pricing. Also explains the rules 

relating to display of retail prices. 	 12, 8  

6. (a) Briefly explain the concept of expanded 

services marketing mix and the services 

marketing triangle. 	 10, 10  

(b) Discuss the life cycle stretching adopted in 

the case of a product when its sales started 

declining. 

7. (a) Explain the difference between branding 

strategies its adopted for industrial products 

consumer products and agricultural 

products. 	 10, 10  

(b) Discuss buying decision process as a 

continuous process and the stages involved 
there in. 
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8. (a) Explain the concept of micro marketing and 

clarify whether this concept is being 

adopted by some Indian companies. 	10, 10 

(b) Repositioning needs a continuous 

monitoring of the brand's performance in 

the market." Explain with suitable 

examples. 

9. (a) Explain the evolution process of marketing 

management philosophy. 	 8, 12 

(b) What do you mean by marketing 

research ? Describe the state of markating 

research in India. 
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8. (a) 044)x fdltrTi (micro marketing) 

ei;) oqRseil 	 13:f 	•-1•F-47 f*", TE1T 
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