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Term-End Examination
December, 2023

MGSE-003 : GENDER MAINSTREAMING

Time : 3 Hours Maximum Marks : 100

Note : Answer any five of the following questions.
All questions carry equal marks. Maximum

word limit is 1000 words for each answer.

1. Critically evaluate the role of World Bank on
implementing gender mainstreaming initiatives

in their organisation. 20

2. Discuss the relationship between economic
development and women’s collective efforts in

the light of gender mainstreaming. 20

3. Examine the initiatives discussed at the
international conferences on women’s

empowerment. 20
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Discuss the merits and demerits of ‘Equity’ and
‘Anti-poverty’ approaches by providing suitable

examples. 20

Discuss the various steps involved in the
gender mainstreaming process with the help of

examples. 20

Examine the role of transnational activism in
the process of implementing gender
mainstreaming. Give suitable examples to
support your answer. 20
Describe the role of civil society organisations

In implementing gender mainstreaming

initiatives at grassroots level. 20

Write short notes on any four of the following :
4x5=20

(a) Community-based advocacy

(b) Rural marketing

(c) Engendering communication

(d) Gender equality

(e) Neo-liberalism
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