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TOURISM STUDIES
(DTS, BTS, BHM, MTM/MTTM-1I)
Term-End Examination
December, 2022
TS-6 : TOURISM MARKETING

Time : 3 Hours Maximum Marks : 100

Note : Answer any five questions in about
600 words each. All questions carry equal

marks.

1. Elaborate the various skills which a marketing
professional should possess. Discuss the issues
to be addressed while formulating a marketing

plan. 20

2. Define marketing research. Explain its
purpose, importance and scope 1in tourism
operations. Substantiate your answer with

appropriate examples. 20

P.T.O.



[2] TS-6

What do you understand by competition ?
Describe the sets of variables which can be used
for conducting competitive analysis by tourism

enterprises. 20

Write short notes on the following in about

300 words each : 2x10=20
(1) NGO’s intervention in tourism

(11) NGO’s role in creating tourism awareness

Explain various price setting practices followed

by business organisations. 20

Explain the push and pull strategies of
promoting tourism products. What are the key
aspects to be considered while developing a

tourism promotional campaign ? Elaborate. 20

Highlight the purpose of conducting
familiarization tours. Who should be invited for

a familiarization tour and why ? 20

What 1s Socially Responsible Marketing ?
Suggest environmental friendly strategies that
can be adopted by tourism and hospitality

enterprises. 20



9.

10.
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Discuss the role of events and activities in the
tourism industry. Explain the role and
significance of brochures in marketing a tour

package. 20

Write short notes on the following in about

150 words each : 4x5=20
(1) Demographic segmentation

(1) Psychographic segmentation

(111) Price segmentation

(iv) Geographic segmentation
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