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Time : 3 hours Maximum Marks : 100
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Note : Attempt both parts A and B.

PART A

1. Write short notes on any two of the following : 5+5

(a) Components of International Business

Environment
(b) International Market Targeting Strategies
(¢) Transfer Pricing

(d) International Promotion Mix
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2. Distinguish between any fwo of the following : 5+5

(a)

(b)

(c)

(d)
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International marketing and Multinational

marketing

Product standardization and Product

adaptation in international marketing
Domestic agents and Domestic merchants

Telemarketing and E-business



PART B

Attempt any four of the following questions :

3.

Explain the EPRG orientation in international
marketing. Discuss the characteristics of the
firm to suit adoption of each of these orientation

situations.

An Indian company decided to enter
international markets. It proposes to produce
the product in the foreign country and market it
there. But the company is not interested in
establishing its own manufacturing facilities in
the foreign country. Suggest the foreign market
entry modes suitable in this regard and explain
them.

Evaluate the advantages and disadvantages of

various international branding strategies.

“International  sales  promotion includes
consumer promotion aimed at consumers, trade
promotion aimed at distributors and salesforce
promotion aimed at the company’s own
salesforce.” In the light of this statement,
discuss various international sales promotion

tools.

8+12
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What is primary data in international marketing

research ? Discuss various methods of collecting

primary data. 4+16

7.

8. (a)
(b)

9. (a)

(b)
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Discuss the impact of developments in
Information Technology (IT) on

international marketing.

Briefly explain different approaches to

budgeting for international advertising.  10+10

Why is international marketing of services
more challenging than products ? Discuss

these challenges.

Discuss marketing mix of services used in

international marketing of services. 10+10
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Quig A

1. Tafafgs o @ fsl @ w dfeeq fewafort
faRew 5+5

(%) AT e ufaw & fafie wes
(@) s arer yem 6 fafir orhfort
() FEatn Hed-faf
(|) SAAUEE Gae fusmo
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2. frefafad & & ol &7 § 3T sy 5+5

() sicigia oo s agua froom

(@) AE foqum o 3curg AeheRol 3T 3G
e

() =Rey gfaffyr 3R o =T
(&) efmehian 3R 3-=AUR
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wus d

FRefcTRed 4 & 17T A 3991 & S F7157Q

3.

JquigE fogum § sdftemsh. foufo-fufo &
e i | 38w (wH) Y famivad T
Hive FEes fu s 8 @ feufa-faro
uftfeurfa Suge &t |

Th AR HUA FAET SR T YA L I
ful wft § | T8 s faew # fopeh Scure W
3cqTe R IEl 3T fIUUH HET TmEd 7 | W
Jg U 39 oW A AR T HI Icured giemd
wonfyd o =t | g feufa § swy faceft
TR yaw faferat gemge gun 3R smen Sifsu |

foftm siifir sfen wrifaat & o e wifn
T HeATh HIT, |

“Iridia fasha Tcame (FagH) # SudMREReT W
YT IUMRT TicaTe, foratent W ymia =R
TreaTed 3R HUt & T & fashar-aa T emia
fersha-sret TicaTga affifera 8 17 39 %o & ded °
foftm sraus foska Wicomgd IusRon Hr ==
HIfe |
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7. JAUEH fauwom @Y™ § wafies S w7 ?
Tafies 221 Thy i < fafim fafemit fr ==
FHifTT | 4+16

8. (%) I AN o foepd o Fatig fouum m
uTd < == HINT |

(@) sl fmmm ¥ swe-fmfn % fw ffe
ot (IumTY) B He § wme HIR | 10410

9. (%) 3cUTQl I U T T FAAUTH Tauur =i

afyes Al & 2 3 gAfoi hr o=t
T |

(@) Tamel & AP fouve o W Fameh &
Torqur fagror <k ==t Hifvw | 10+10
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