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TS-06

TOURISM STUDIES
(DTS, BTS, BHM (Ex Diploma), MTM-II)
Term-End Examination
December, 2018

OosS1 4

- Time : 3 hours

TS-06 : TOURISM MARKETING

Maximum Marks : 100

Note :

each. All questions carry equal marks.

Answer any five questions in about 600 words

3'

Identify the major variables used for segmenting
the market for tourism products and services.
Explain any three variables with suitable
examples.

Discuss the relevance and scope of marketing
research in the tourism and hospitality industry.

Elaborate on the possibilities of using technology
to enhance the experience of tourism products.

- Enumerate the role of NGOs in creating tourism

awareness and development of destinations.

Explain the concept and relevance of socially
responsible marketing in tourism. Highlight how
it is different from the traditional marketing
concept.
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6. Write notes on any fwo of the following in about
300 words each : 2x10=20

(a) Advertising
(b) Public Relations
(¢) Sales Promotion

(d) Personal Selling

7. Describe the four basic P’s of marketing. Justify
the relevance and use of a fifth P for marketing
tourism products and services. 20

8. With the help of an example, discuss the various
aspects to be considered for destination
marketing. 20

9. Enumerate demand levels for star category
- hotels and suggest marketing tasks for each
level. 20

10. Write short notes on the following in about
150 words each : 4x5=20

(a) Difference between Goods and Services
Distribution Characteristics

(b). Promotional Budgets
(¢) Features of Airlines Marketing
(d) Competition Analysis
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