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Note: (i) Attempt any five questions.

(i) Marks are given against each question.

What is marketing information system ? Explain 5+15
the components of marketing information system.

Differentiate between micro and macro 5+15
environments of marketing. Discuss various
factors of macro environment of marketing in
India.

What is market segmentation ? State the bases of
segmenting consumer markets and explain any
four of those bases of segmentation. 4+4+12

Differentiate between consumer market and 6+14
organisational market. Describe various types of
organisational markets.

(a) Explain the inter-relationship between
product item, product line and product mix,
with appropriate examples. 10+10
(b) Discuss various product mix strategies
practiced by marketers.
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6. “Channels of distribution are different for 20
different products.” Discuss the reasons for this.

7.  What is promotion mix ? Discuss the factors that 4+16
affect the promotion mix of a company.

8.  “After deciding the basic price of the product, it 20
is necessary to decide the policy of pricing the
product to customers located in different
geographic locations.” In view of this statement,
discuss various geographic pricing methods
available to marketers.

9.  Write short notes on any two of the following : 10+10
(a) Direct marketing
(b) Functional middlemen
(c) Resale price maintenance
(d) Product life cycle
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(i) Y% F¥ & GH SF R &

Hfauue gEA wonedt” | e §2 fawue gEe
YUt & {&F =TH! (components) HT SATEHT
Fifsa | 5+15

oo & safte afay qen wwfe ufEw o @ saru |
R # fauuH & gafe ufaw (macro environment)
& fafi= =Rl =1 faa=m Fifsw 5+15

'TIR & G’ Q@ 1 9l €2 Ui SRl %
IR & YR T S HIT 7 G0 F
3 MY H Q fdl 9r #t e Sifeu| 4+4+12

' IuNiET SR’ g EeATeHS S § SR ST |
[T aeRi & fafu=1 il &1 aufq sifsa) 6+14
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5. (a) SIE WE, IAKE @A 41 6 AT F i

fa:deiy HY 3fea IRl |ied e Hifse |

(b) fauursdiesl g1 IwEm S aed fafi=
Iare fagor gigadl o1 faa=m SIS 10+10

6. ‘‘fafi Sael & foau faaw & meam Sfem-Ae 20
AT o fafa= SRl =) e S|

7. @ada fagu (promotion mix) ¥ ¥ T §? TH
FUAl & dadd fagw # gwfed wE@ T fafi=
HHI 1 faa= SIS 4+16

8. ''U&% IAIE H OA Fwind i F0 & W A= 20
T TR Feerd UTehl W =TS 1 S et Sl St A
T HAT TEF B a1 21" 39 faawo A =mm b
@ g, Taqumenistl 1 suered fafir e s
Trufo vgfal &t =men s

9. Frfafea § @ el @ w e feoaforl fafaa :10+10
(a) T (direct) faavF
(b) FREFN ATy

(c) TAfesha HHa ST
(d) 3@ S =
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