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BACHELOR'S DEGREE PROGRAMME / 

CERTIFICATE PROGRAMME IN 
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Term-End Examination 
C.1-7 December, 2018 

(APPLICATION ORIENTED COURSE) 

ACS-01 : CONSUMER STUDIES 

Time : 3 hours 	 Maximum Marks : 100 

Note : (i) Section I : Answer any two questions. Each 
question carries 20 marks. 

(ii) Section II : Answer any four questions. Each 
question carries 10 marks. 

(iii) Section III : Answer any four questions. Each 
question carries 5 marks. 

SECTION I 

Answer any two of the following questions in about 
600 words each. Each question carries 20 marks. 2x20=40 

1. Discuss in detail the various dimensions of 

consumer environment. 

2. Discuss the Consumer Movement in the modern 

world. 
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3. Discuss various forms and modes of 

`Advertisement' adopted by the business 

community to reach the final consumer. 

4. Discuss in detail the three-tier Consumer 

Dispute Redressal Machinery provided under 

the Consumer Protection Act, 1986. 
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SECTION II 

Answer any four of the following questions in about 
300 words each. Each question carries 10 marks. 4x10=40 

5. Discuss the characteristics of consumer buying. 

6. Discuss the problems faced by consumers with 
special reference to market economy. 

7. Discuss the origin of the Consumers 
International (CI). 

8. Analyse the need for 'consumer empowerment' in 
the present market economy era. 

9. Discuss the role of Consumer. Education in India. 

10. Analyse the salient features of the Bureau. of 
Standards Act, 1986. 

11. Discuss the essentials/prerequisites of a 
Campaign and Advocacy. Programme 

12. Discuss the nature of Non-Governmental 
Organisations (NGOs) and the reasons for the 
absence of management in the NGO sector. 
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SECTION III 

Write short notes on any four of the following in about 

150 words each. Each question carries 5 marks. 	4x5=20 

13. Meaning and sources of 'Consumer Rights' 

14. Different theories of 'Consumer Behaviour' 

15. Define 'Consumer' under Consumer Protection 

Act, 1986. 

16. Define the term 'Adulterated'. 

17. Misleading Advertisement 

18. What are basic requirements for formation of an 

organisation ? 
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