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CPI-102 : REDRESSAL OF CONSUMER
GRIEVANCES : ROLE OF VARIOUS STAKEHOLDERS

Time : 3 hours ' Maximum Marks : 100
Note :
() All parts are compulsory.

(ii)  Part A : All questions are compulsory. Each
question carries two marks.

(iii) Part B : Answer any five questions. Each question
carries ten marks.

(iv)  Part C : Answer any two questions. Each question
carries fifteen marks.

PART A
Explain in brief the following : 10x2=20
1. Protest Marches by Consumers
2. Congumér Grievance Redressal Cell (CGRC)

8. Insurance Ombudsman
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7.
8.

9.

10.

Consummatory Messages

Objectives of Advertisement Standards Council
of India (ASCI)

District Consumer Protection Council (DCPC)
Private Mediation

Conciliation

Right to Seek Redressal

Voluntary Consumer Organisations
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PART B

Answer any five questions. Each question carries

ten marks.

11.

12.

130

14.

15.

16.

17.

18.
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Highlight the importance of Advertisements on

Consumers.

Discuss the salient features of Advertisement
Standards Council of India (ASCI).

Write a note on Consumer Online Resource and
Empowerment Centre (CORE).

Discuss the basic requirements of a Consumer

Organisation.

Discuss the stages involved in resolving
consumer issues by National Consumer Helpline
(NCH).

What is Lok Adalat ? What are the advantages
and disadvantages of Lok Adalat ?

Write' a note on Consumer International’s
activities.
Discuss the ‘Alternative view’ on Managerial

Processes in an NGO.
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PART C

Answer any two questions. Each question carries
fifteen marks. 2x15=30

19. What constitutes Legal Metrology ? Discuss the
salient features of the Legal Metrology
Act, 2009.

20. Discuss in detail the functions of Federation of

Indian Chambers of Commerce and Industry
(FICCI).

21. Discuss the rationale behind the institution of
Lokpal at the Centre and Lokayukta in the }
States. What are their role, structure and
Jjurisdiction ?

22. Discuss in detail the strategies of an Effective
Campaign and Advocacy Programmes.
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