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(APPLICATION ORIENTED COURSE)
AMK-001 : MARKETING

Time : 2 hours Maximum Marks : 50
Weightage : 70%

Note : Attempt both Part - A and Part - B.
%

PART - A

1.  Distinguish between any two of the following :  5+5

(@ Macro and Micro environment ' of
marketing.

(b) Selling and Marketing.
(c) Consumer Market and Organisational
Market.

(d) Brand and Trade Mark.

2.  Write short notes on any two of the following : 5+5
(@) Product life cycle.
(b) Benefits of advertising.
(c) Collective price fixing.
(d) Psychological factors influencing consumer
behaviour.
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PART - B
Attempt any three of the following :

3.  Briefly explain the factors influencing the choice 10
of channel for distribution.

4. Discuss the various stages of buying decision 10
process.

5. What do you mean by product diversification 7 2+8
Explain in brief related diversification and
unrelated diversification.

6. What is packaging ? Describe the functions of 4+6
packaging briefly.

7.  Explain the concept of Break Even Analysis, and 6+4
state its importance in pricing decision.
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