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Note : Attempt all questions.
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Discuss the difference between a Prospect’ and

an ‘Advocate’ in the marketing process with the

help of suitable examples.

How does customer role differentiate as a buyer,
payer and user in decision-making for
purchasing a pair of shoes ?

“Personality plays a role in consumer behaviour.”

Give reasons in support of your answer.

Define ‘Marketing Research’. Also explain the
‘Likert scale’ and ‘differential scale’ used in the

. questionnaire of Marketing Research.

" How do internal and external factors affect the

marketing environment of footwear industry ?
Discuss with the help of suitable examples.
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