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1. Why is it important for a marketer to study
Consumer Behaviour ? Why is it important for a
marketer to reduce the situation of Cognitive

Dissonance ? 10

2. Define the term Marketing Environment ?
Explain the various factors that affect the

working of an organisation. 10
8. Define the term Segmentation. Explain the

various Segmentation Basics with the help of an

example. » 10
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4. Explain the importance of developing new
products. Differentiate between Test Marketing

and Concept Testing. 10

5. Discuss the factors which affect the price of a
product. 10

6. Explain the various Branding Strategies

followed by a marketer of those strategies. 10

7.  Write short notes on the following : | 2x5=10
(a) Packaging
(b) Labelling
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