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Time : 2 hours Maximum Marks : 50

Note : Attempt any five questions. All questions carry
equal marks.

1. (a) Define the following: 4x1—=6

(i)  Marketing mix
(i)  Organic agriculture
(iii) Supply chain

(iv) Retail market

(b) Expand the following : 4x1=4
(i) ICAR
(i) APMC
(iii) KVK
(iv) NSOP
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2. Differentiate between

(1)  Organic farming and Conventional farming 6
(i1) Merchant and Producer 2
(iii) Sale agent and Sales force 2
3. (a) What doyou mean by market ? 4

(b) Classify the market into different categories. 6

4. Describe the supply chain for organic Basmati
rice. 10

5. (a) List the three types of information
generally used by the decision makers. 5

(b) Describe the four types of survey methods
used to collect the primary data. 3

(¢) Define E-mail survey. 2

6. Define the marketing function. Also explain
importance of marketing function. 4+6

7. (a) Describe the classification of modes of
transport. 5

(b) What are the merits and demerits of
different modes of transport ? 5
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