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Note : Attempt any five questions. All questions carry equal

marks.

1. (a) “Marketing involves satisfaction of
consumer needs.” Comment.

(b)  Outline the steps in marketing management

process. 10+10

2. Briefly explain various stages involved in the 20

consumer buying decision process.

3. “Marketing mix strategies should be different at 20
different stages of a product life cycle (PLC).”
Justify the statement.

4.  Discuss various objectives of pricing. 20

g1

(a) Briefly explain the promotional packaging
techniques used by marketers.

(b) State the alternative strategies for pricing a
new product and examine the conditions

under which they are suitable. 16+10
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What do you mean by Promotion Mix ? Explain

the various factors that affect promotion mix.

Differentiate between advertising and
publicity. State various tools of generating
publicity.

Differentiate between green marketing and
social marketing. State various problems

associated with green marketing.

Discuss various tasks performed by an efficient

physical distribution system.

6.

7. (a)
(b)

8.

9. (a)
(b)
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What is marketing environment ?
Comment on the marketing environment in
India.

“Repositioning needs a continuous
monitoring of the brand’s performance in

the market.” Comment.
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1. (a) ‘‘foqum o IuWEDST & STevaEalstl sl Jqfe
fafea 81" wwT@re FifSTT |
(by fauvm gay gfwan & fafus =xon &1 g
Fifsra | 10+10

2. 399 %9 FofEm gfeen | fafea fafwe = =0 20
T § AN HIfWT |

3. ‘'us IR Sed Tk (PLC) & fafym =i & faw 20
foqur fag gfgaal ot swem-srem @t wnfew)’” &9
FYF ! =AFETE fag Hifew |

4. HeafruRe & fafim el <1 fad=m s 20
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(a) fauomeaist gr 3T 1 S A1el HeeAeTs

Yarform wfaferal =1 ge9 § =men wifgwr 10+10

(b) UF T IeUE F Heauim w1 dFfeus
TOFHITaEl 1 Ieoig Shifee qen 34 feafaal &1
forg= sifse fo 3¢ 3IUgad HHT ST © |

T A0 (promotion mix) ¥ 1T T A0 € 7
Haed fagm &1 gafaq w3 Al fafe wRel ®1

AT SIS |

(a) fommTe dem ¥R § 3@ aaEtl TER & &
fafys qreEl 1 Ieera &I |

(by 2R foqum qen wmfas faquE o sfat aaEy)
gia fagum @ wefya fafim gmenst =1
Eiggtefcaisil

T Fud wifds faaer gomet grn gfquifed fafas
sl 1 fgd=d wifse

(a) oo wfEw @ == aerd €7 9IRdE fagor
i@ &1 WEEEAT I |

(b) “'YA:FERRA (repositioning) % AT TSR H
B &1 HHICATEAT SR |
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