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MASTER OF COMMERCE 
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O O 
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C)  MCO-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 

Weightage 70% 

Note : Attempt any five questions. All questions carry equal 

marks. 

1. (a) "Marketing involves satisfaction of 

consumer needs." Comment. 

(b) Outline the steps in marketing management 

process. 	 10+10 

2. Briefly explain various stages involved in the 20 

consumer buying decision process. 

3. "Marketing mix strategies should be different at 20 

different stages of a product life cycle (PLC)." 

Justify the statement. 

4. Discuss various objectives of pricing. 	 20 

5. (a) Briefly explain the promotional packaging 

techniques used by marketers. 

(b) 	State the alternative strategies for pricing a 

new product and examine the conditions 

under which they are suitable. 	10+10  
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6. What do you mean by Promotion Mix ? Explain 

the various factors that affect promotion mix. 	4+16  

7. (a) Differentiate between advertising and 5+5 

publicity. State various tools of generating 

publicity. 

(b) Differentiate between green marketing and 5+5 

social marketing. State various problems 

associated with green marketing. 

8. Discuss various tasks performed by an efficient 20 

physical distribution system. 

9. (a) What is marketing environment ? 4+6 

Comment on the marketing environment in 

India. 

(b) "Repositioning needs a continuous 10 

monitoring of the brand's performance in 

the market." Comment. 
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1. 	(a) 	" fa-crum 	,:ri.trqn-4m131T-4FT-*---d-r4 ct;1 Tf-q-risz 

t I"-14-11c-1)7,1•11 

(b) 	f-Tcrurff sI a 74--1rr 	faflm 
10+10 

2.  314`41-1TIT shq f 	1-1 -4 	-I F cf f-45-1Vr -qTcr4 chi 20 

*-)-Er 	0611'ks.611 	--1-F77 

3.  ' 4  1-) 	 -cich (PLC) t 

f41:Prii #151 .ar--qwri 941 3T-o-rr-31---o-rr 

r417g 'qTcrff 	rri 20 

2.1-f 	-11144 1c-f f 

4.  20 Tr:IfTqiToT 	rarr3af I 
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5. (a) For-luNchrl 	ATTE 

	7fzi'f 	 10+10 

(b) 	ci-19.  dcLII 	 ?-Ai0-1 1 	i-y* 

	

clq •  chi a 	1T 	T2TT 	#.21-r-dt chi 

6. of 

-F -9-4 6,4Trr9-r 	t I 

rH TliT (promotion mix) A.  3I-19-*7 qzfT c171-4 

1-01 c4 	5v-rNTE- 	 -N-F9T.g aril 
4+16 

oqRsq I 

7. (a)  td-TTI-9 c .ITT A -ciR 	q-d-F 1& I 	-9-qT-{ 5+5 

fafgT~T TIT 	 I 

(b)  d -NtuN 	241 ail -111-,31 ch fTiurri -14 I 

ch 	f 	Off 

5+5 

fqtrufi 	-4-N7 faRTT TI 	T3 

8. 20 1 011 1T'z 	fa-d71)1 	y 	1 1t 	TAT 	yfci-IIkf fafim 

=hf rad -cH 	71 

9. (a)  f4T:1-71-9" T 	dgT 	f -ff171-4e ? 	1.-TR-dtzf f41-11:11-9.  4+6 

I 

(b)  TI:ft-z1-417,19 (repositioning) 011,1k 14 10 

F-1 i.cR 31--j5A-q-0-r ch1 

t i" .&'-1 4-11(11r-1-11 	I 
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