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PART - A

Attempt both the questions.

1 (a)
(b)

2. (a)
(b)
(c)

AMK-1

Discuss creation and monitoring of
marketing mix as a central function of

marketing.

Explain business legislations which affect
marketing decision in India.

Compare and contrast consumer market
and organisational market.

Distinguish between customer and
consumer.

What are product width decisions ?
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PART - B

Attempt any three questions.

3.

(a)
(b)

(a)

(b)

(b)

AMK-1

Distinguish between Advertising and
Publicity.

Discuss why introductory stage of PLC is
most critical stage.

Define and distinguish between brand name
and trade mark.

How do you ensure cost effectiveness in
packaging ?

How do you achieve profit maximisation
through pricing decisions ?

Discuss present relevance of uniform
delivered pricing strategy.

Describe briefly price discrimination.
What are the various functions of
wholesalers ?

Discuss various contacts when the
manufacturers contact the customers
directly.

Discuss impact of automatic vending
machines on organisational retailing.

How do you apply total system approach
to physical distribution mix decisions ?
Discuss role of various media involved in
advertising.
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(a)
(b)

AMK-1
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