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O 

Term-End Examination 

December, 2012 

BPVI-008 : ENTREPRENEURSHIP AND 
MARKETING 

Time : 2 hours 	 Maximum Marks : 50 

Note : Attempt any five questions. 

1. (a) Who is an entrepreneur ? Explain the need 	5 

and significance of entrepreneurship. 

(b) What do you understand by the term 'Locus 	5 
of Control' ? Explain giving an example. 

2. (a) Explain the various forms of business 	5 
activities. 

(b) List out the various sources of business ideas 	5 
and explain any two of them. 

3. (a) Explain the concepts of 'needs' and 'wants' 
	

5 

giving suitable examples. 

(b) Discuss the uses of marketing research for 
	5 

an entrepreneur. 
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4. 	What is the purpose of preparing a business 10 
plan ? Enlist the important features of an ideal 

business plan. 

	

5. 	(a) Distinguish between 'Fixed Capital' and 	5 

'working capital'. 
(b) What is a brand ? Explain the advantages 	5 

of branding to the marketer and to the 

customer. 

	

6. 	Taking the example of any value added food 10 

product of your choice, explain the various 
functions of packaging. 

7. (a) Briefly explain the components of 5 

'Promotion Mix'. 
(b) Explain the following terms : 	 5 

(i) F.O.B. 

(ii) C&F 
(iii) C.I.F. 

	

8. 	Write short notes on any four of the following : 	10 

(a) Entrepreneurship values, Attitudes and 

Motivation 
(b) SWOT Analysis 
(c) Fixed and Variable Costs 

(d) Physical Distribution Tasks 
(e) Break-even Analysis 

(f) Market penetration and Market 
Development 
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*2" : 	rifW T/77T dri< q?r,ti; 

1. (a) 	3€1111.  oh t? 6SI 4-111 chi 311clkicbc-11 	Ica 	5 

qui7 

(b) 	̀fiRtquir--4' 	3Trcr ITT Tri:r-e4r f? 	5 

	 TcrE 1 

2. (a) 	oqcithtf 41 cl cl trzli 	fdfdtT TEfFc11 	.1:r1-9. 	5 

7 I  

(b) ogoft114 fd--4T4 f-dfdq 31bt 	-q-1177 3117 	5 

•-14 f-*- 	auk -err-4R 

3. (a) 	3-71-g-FT -Trafi t  3th 	(wants) It 	5 

4*(..1-1r34 fir qui-f d'tra 	-WIf4R I 

(b) zult 	fq-cruri 744 t .-trzhitt chl 	--t* 1 	5 
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4. oqa.wq 	1 -914 chi tqzr *AI *? 	.,--ia.H1q 
	10 

ci;)- 	WrEr-arA ch1 	-q-9-1- 7 

5. (a) 4-R1Tt -cOV 	chi,NnQi -Ctt 	d-{ cn TTE 
	5 

.w1-* 

(b) DTs TIT t? citAulch (marketer) at{ 
	5 

(-fftrf 	 

6. WEA'rf fq-faq - 	 31791.  tRzk f-*-tt 10 

1, 	#4tif-d. 	 1f—A7 

7. (a) 4-51)11)7F 	'Eramf 	a-0.1-9- r I 5 

(b) 	F-14-irriftqcf 	7T1:1 q"-)F,TR : 	 5 

(i) 	1k4. A. 41. 

Tfr. V. 

(iii) 	41. 3411. w-1-). 

8. :f4r 14, 	err ITT -i)e. tf-u7 : 	 10 

(a) 3t11-RI cic11 401.zfi.i, 31fill-W AT 31fir51-7-r 

(b) oiq qui 

(c) #217 	 yRaci-Rilo 	 

(d) qii.aRch (physical) fdd-TuT 

(e) - 	rcw,qui 

(f) td-*-71 
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