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Note :

Attempt any five questions.

1. (a)

(b)

(b)

Who is an entrepreneur ? Explain the need

and significance of entrepreneurship.

What do you understand by the term ‘Locus

of Control” ? Explain giving an example.

Explain the various forms of business

activities.

List out the various sources of business ideas

and explain any two of them.

Explain the concepts of ‘needs’ and ‘wants’

giving suitable examples.

Discuss the uses of marketing research for

an entrepreneur.
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What is the purpose of preparing a business

plan ? Enlist the important features of an ideal

business plan.

5. (a)

(b)

Distinguish between ‘Fixed Capital’ and
‘working capital’.

What is a brand ? Explain the advantages
of branding to the marketer and to the

customer.

6. Taking the example of any value added food

product of your choice, explain the various

functions of packaging.

7. (a) Briefly explain the components of
‘Promotion Mix'.
(b) Explain the following terms :
(i) F.O.B.
(i) C&F
(i) C.LF.
8.  Write short notes on any four of the following :
(a) Entrepreneurship values, Attitudes and
Motivation
(b) SWOT Analysis
(c) Fixed and Variable Costs
(d)  Physical Distribution Tasks
(e) Break-even Analysis
(f) Market penetration and Market
Development
BPVI-008 2

10

10

10



1.7 &.3718. - 008
wEl TS wfewdl o Hod Harda gl o
fewmr (S wduw . )
wia g
fegwax, 2012
&1.UT.9T.31ME.-008 : Iafiar ua fauus

qHT 2 U2 3IfFaH 3F : 50

Fe:  [fFE gia g & I ST

1. (a) ST FFT? Jafta # devgwa @ weE 5
T FUA T |

(b) ‘Frv-dgE' @ e w EHEd §2 TR T 5
IR0 | WY Y |

2. (a) HoEwE Tfafafyal & fafaw @edl &1 90w 5
ST |
(b) HIEE Rl & fafay &dl & gt sew sk 5
T @ =l § o1 9uH Hifeg |

3. (a) ‘HETmE@S’ AR ‘g1’ (wants) I 5
Hehou 13t o1 i 3fad ST 29 g¢ HIfT |
(b) e & fau faqum oy F 3w R I wIT L 5
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(b) € ®NT? fauoe (marketer) 3R TEH &
fore ifeT 3 el &1 F Hifw |

Yapfsin & fafay - yewrl &1 quiE, oTot 96e o fordt
T Hod "t @rE IS 1 $SET <d g Hife |
(a) ‘U fye’ % wel w1 Harg # vl wife
(b) FAfafEd & 9L W e

() TH W &

(i) . T

(i) . ITE. TH.

q89 ¥, fepgl = 1 Ak fafau .

(a) SEANiCral et Hed, Afvgfmar ok srfimor
(b) Hie fogetwor

(c) feer ud ufad=eita armd

(d) IHRE (physical) ferawor &

(e) W - T fagerm

() @SR 97 3R IR fawm
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