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BACHELOR’S DEGREE PROGRAMME
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December, 2013
(APPLICATION ORIENTED COURSE)
AMK-1 : MARKETING
Time : 2 hours Maximum Marks : 50

Weightage : 70%

Note : Attempt both part A and part B.

PART-A
Attempt both the questions. 5+5
1.  Distinguish between any two of the following :
(a) Consumer and customer
(b) Family branding and individual branding
(c) Cash discount and Quantity discount

(d) Functional middlemen and merchant
middlemen

2 Write short notes on any two of the following: 5+5
(@) Outdoor advertising
(b) Direct marketing
(c) Break-even analysis

(d) Consumer buying process
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PART-B

Attempt any three of the following :

3.

“Compared with consumer markets,
organisational markets have distinctive features
and pose different challenges to the marketers”.
Discuss.

State the steps involved in the new product
development and explain them briefly.

Describe different strategies for pricing a new
product. State the conditions under which each
of them is suitable.

What do you mean by physical distribution ? What
are the objectives of an efficient physical
distribution.

What factors do you take into account
while deciding about the promotion mix for your
product ? Explain them briefly.

(a)  “Publicity always has positive impact on the
company sales.” Comment.

(b) Briefly explain the factors influencing
consumer behaviour.
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