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Note : Attempt any five questions in about 600 words each.

All questions carry equal marks

1.  Define market segmentation. Mention the various
approaches in this regard.

2. What do you mean by strategic options ? Explain
the approaches to face competition.

3.  Write an essay on social marketing.

4.  Explain product life cycle along with its various
stages through which a tourism product passes
through.

5.  What is product mix ? Explain product mix of a

package tour.

6.  What do you understand by FAM tours ? Explain
its purpose along with partners and organisation
involved in organising FAM tours
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Explain the food flavours of India. Develop
marketing strategy for the same.

Discuss the marketing linkages between the
various components of the tourism industry.

Discuss the marketing operations of a travel
agency.

Write short notes on :

(a) Paying Guest Accommodation.
(b)  Youth hostels

(¢) Product Positionning

(d) Public Relations
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9fe=a sl (fam tours) § 19 1 §HEd € ? R
qEAel & AN H WIHe WFERl (partners) 3R
ST o WY 3HF 3I5a¥9 HT TUA HITST |

WA SST] o @e) (TIa)) i 3o hifod | 37
faaum =t g dar FifET|

e e & fafw= wewl & o9 fogum g9y
(linkages) I ==l HIfT |

239 TAH % faguH geTed (operation) 1 =4t
HIY |

Frefafas w gfga feoef fafau .
(a) ST T ETH

(b) U B

(c) ScmR-fmi (positioning)
(d) SA-HUH
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