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BFW-012 : CONSUMER BEHAVIOUR
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Note : Attempt any seven questions. All questions carry equal
marks.
1.  Explain the consumer decision making process. 10
2. “Influencing consumer’s behaviour is unethical. 10
Comment with the help of suitable examples.
3. What is likely to be the lifestyle of working 10
married women without kids ? What special needs
may arise because of this lifestyle ?
4.  What are the elements of Consumer Situations ? 10
5. Differentiate between negative reinforcementand 10
punishment with the help of examples.
6.  write short notes on : ‘ 5+5=10

(a) Subcultures
(b) Social class
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7.  What is post purchase dissonance ? How can a
marketer reduce post purchase dissonance ?

8.  Explain a typical family life cycle.

9. What is problem recognition ? What factors
trigger problem recognition ?

10. What is market segmentation ? Why is it done ?
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