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School of Tourism and Hospitality Services Sectoral Management

Indira Gandhi National Open University

Maidan Garhi, New Delhi – 110 068

MTM ASSIGNMENTS

Dear Student,

You will have to do One assignment in each of the courses, i.e., MTM-1 to 8 and TS-1, 2, 3 and 6. Only Category II students should attempt assignments of TS-1, 2, 3 and 6. All these are Tutor Marked Assignments (TMAs). 

Before attempting the assignments please read the instructions provided in the MTM Programme Guide.

Note: All Assignments must be submitted in time in order to appear in the Term-end examination and they should be sent to the Coordinator of your Study Centre. You must mention your enrolment number, name, address, Assignment code and Study Centre Code on the first page of the assignment. 

You must obtain a receipt from the study centre for the assignments submitted and retain it. If possible, keep a photocopy of the assignments with you. 

After evaluation, the assignments have to be returned to you by the study centre. Please insist for this and keep them as a record with you. The Study Centre has to send the marks to SR&E Division at IGNOU, New Delhi.

GUIDELINES FOR DOING ASSIGNMENTS

We expect you to answer each question in about 500 words or as mentioned in the assignment. You will find it useful to keep the following points in mind: 

1)
Planning: Read the assignment questions carefully. Go through the Units on which they are based. Make some points regarding each question and then rearrange them in a logical order. 

2)
Organisation: Be a little selective and analytic before drawing up a rough outline of your answer. Give adequate attention to your introduction and conclusion. 

Make sure that your answer:

a) is logical and coherent;

b) has clear connections between sentences and paragraphs; and

c) is written correctly giving adequate consideration to your expression, style and presentation.

3)
Presentation: Once you are satisfied with your answers, you can write down the final version for submission, writing each answer neatly and underlining the points you wish to emphasise. 

       Wishing you all the best
      Tangjakhombi Akoijam

Programme Coordinator, (MTM)
                     DATE OF SUBMISSION OF ASSIGNMENTS

Reminder:  All Assignment must be sent to the Coordinator of your Study Centre. You must mention your enrolment number, name, address, Assignment code and Study Centre Code in the first page of the assignment. 

	Semester &Courses (1st Year)



	  Semester I

MTM 01

MTM 02

MTM 03

MTM 04
	Semester II

MTM 05

MTM 06

MTM 07
MTM 08


* Category 2 students will have to pass the following additional papers during the period of their study, preferably during the 1st Year itself.

List of additional papers
TS 1: Foundation Course in Tourism

TS 2: Tourism Development: Products, Operations and Case Studies
TS 3: Management in Tourism
TS 6: Tourism Marketing
Date of Submission of Assignments
	1st Year Registration / Session
	Semester
	Last Date of Submission


	January 2011
	Semester I 
	31st March 2011

	
	Semester II
	30th September 2011

	July 2011
	Semester I 
	30th September 2011

	
	Semester II
	31st March 2012


	MTM is a semester wise programme. Students enrolled in January 2011 session are eligible to sit for the 1st semester courses (only) in the June 2011 Term End Exam while students enrolled in July 2011 session can give their 1st semester courses exam in December 2011 TEE. 

IGNOU adopts a flexi-open learning system and option is available to the student to decide which course he/she will complete in a particular semester/year subject to the completion of a particular semester and the validity of their course registration.
Submit your assignment before the due date specified for only those courses which you plan to give the examination in a particular Term End Examination. For example, if you plan to sit for only MTM 1 and MTM 2 in the June 2011 TEE, submit assignments only for MTM 1 and 2 to your concerned Study Centre before 31st March 2011.


MTM-1: MANAGEMENT FUNCTIONS AND BEHAVIOUR IN TOURISM

Tutor Marked Assignment
Course Code: MTM-1



  
Total Marks: 100


            
 Assignment Code: MTM-1/TMA 2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
What are the various steps involved in the Communication Process? Discuss the barriers to Effective Communication.
25

                                                                   OR

2)
Explain various Responsibilities of a Professional Manager with suitable examples.
25
                                  
25

PART – II

1)
What is Control Process? Discuss the methods and managerial strategies of Control? 
  15

2)   What are the various determinants of Interpersonal Behaviour?                                       15                                                                        

3)
Discuss the concept of Group and Group Dynamics.                                                       15

4)
What are various strategies used for resolving Inter-party Conflicts?                              15

5)
What are the various techniques used in different steps of Decision Making?                15

6)
What is the importance of MIS for tourism industry?
                                                      15

7)
What is the difference between formal and informal organisational structures?
              15

8)
Discuss the various strategies used for implementing change in an organisation.  
         15

9)
What do you mean by Delegation of Authority? What are the prerequisite for effective delegation?  
                                                                                                       15

10) 
Discuss dimensions of Organisational Culture.                                                                15

MTM-2: HUMAN RESOURCE PLANNING AND DEVELOPMENT IN TOURISM
Tutor Marked Assignment
Course Code: MTM-2



Total Marks: 100


       

Assignment Code: MTM-2/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1) How would you gather job information? Discuss in details some uses of job description.


25

                                                                  OR

2) Discuss the emerging trends and perspectives in HRD in relation to tourism.

  25
                                


PART – II

1)  Is there a need for planning of Human Resources for the tourism industry? Answer with   suitable examples.









 15
2) Discuss the various HRD mechanisms






 15

3)  Differentiate between Quantitative and Qualitative dimensions of Human Resource Planning.










 15

4) What are the various leadership styles? Differentiate between a successful and an effective Leader.    










 15











5)   What do you understand by Job Evaluation? What are its objectives? 

 
 15
6)   Define manpower forecasts. What are its various methods?



 15

7)   Define manpower demand. How is it different from manpower need and requirement? 15

8)  Define conflict. What are available models of conflict management?


 15

9)  Write an essay on task analysis.







 15

10)  Write short notes in about 200 words each:




   (3x5=15)

a) Need and Scope of  Human Resource Audit

b) Human Resource Cost

c) Job Evaluation

               MTM-3: MANAGEMENT PERSONNEL IN TOURISM
Tutor Marked Assignment
Course Code: MTM-3



   
Total Marks: 100


                        Assignment Code: MTM-3/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Define performance Appraisal? What is the role of performance appraisal in the achievement of organizational objective?
25

                                                                   OR                                                             

2)
Write the process and methods of Recruitment. 
25
                                  
25

PART – II

1) Identify the objective of personnel management. What are the various function and operation of personnel management?
15

2) List the different type of Selection Test. What is its limitation?
15

3) What is the meaning and scope of interviews? Enlist the various types of interviews 15     applicable in tourism in tourism industry.


4) Different between reward and promotion. Discuss the reward policies and process 

    followed in Travel and Tourism Organization.
15

5)
What is the importance of proper induction? How is induction done?
15

6) What is Management development? Write the methods of management development.
15

7) Write an essay on Maslow’s Theory of Hierarchy. 
15

8) Write three important theory of motivation
15

9) Describe the concept of fringe benefit and labour welfare.
15

10)

Write short notes in about 200 words each:  
(3x5=15)

a) Position of Women in tourism 

b) Grievance handling  

c) Job Enrichment



  
MTM- 4:
INFORMATION MANAGEMENT SYSTEM AND TOURISM
Tutor Marked Assignment
Course Code: MTM-4



   
Total Marks: 100


                        Assignment Code: MTM-4/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Discuss the role of Information Technology in the growth & development of Tourism Industry.
25

                                                                             OR

2)
Explain the role played by Computer in Management Decision Making Process.
  25
                                  
25

PART – II

1)  Write short notes in about 200 words each:                            

   

 15
a) Hacking and Prevention
b) Hardware
c) Data Life Cycle
2)  What is meant by Computer Virus? Discuss the extent of damages that can be caused by the activities of viruses.                                                                                                    15

 

3)  Write a detailed note on System Life Cycle.    



                          15
4)  Discuss the legal aspects involved in the sale or purchase of a computer. 
              15



5) Explain the importance of Information in Tourism Sector. Also enumerate the sources of generating information. 







              15
6) Discuss the interrelationship between Data & Information. Also explain the various aspects of Information Economics.                                                                  

  15
7) Explain the term MIS. Discuss the role of MIS at various Management levels                  15
8) Discuss the impact of Computerisation. 






  15   

9) Write a detailed note on the application soft wares that are being commonly used.
  15

10) Define Network. Explain in detail its various Network Topologies.
          
              15
MTM-5: ACCOUNTING AND FINANCE FOR MANAGERS IN TOURISM
Tutor Marked Assignment
Course Code: MTM-5                           

Total Marks:  100
Assignment Code: MTM-5/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks unless otherwise mentioned.
Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
What do you understand by Financial and Investment Analysis/ Explain giving examples from Tourism Industry
25

                                                                   OR

2)
Define Variance. Discuss the different types of Variances in a Travel business
25

PART – II

1)
Explain briefly the role and activities of an Accountant.             
15

2)
Write a detailed note on ‘Depreciation’.
15

3)
Describe the significance of Accounting and Control in the tourism Industry.
15

4)
Write short notes on Current Assets, Cash and Temporary Investments.
15

5)
What do you understand by a working capital? Elaborate its significance in an organisation. 
15

6)
Differentiate between Cash Flow Statement and Fund Flow Statement giving relevant examples.
15

7)
On what basis can we measure Revenue and Expenses? Explain with suitable examples.
15

8)
Enumerate the features of an appropriate Capital structure and discuss its various determinants. 
15

9)
Define Cost and elaborate the concept of Costs.
15

10) 
Write short notes in about 250 words each:
3x5=15
             i)        Zero Base Budgeting

ii) Break Even Point

iii) Use of Balance Sheet
MTM-6: MARKETING FOR TOURISM MANAGERS
Tutor Marked Assignment
CourseCode:MTM-6                          
Total Marks:  100
Assignment Code: MTM-6/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Discuss in detail the purpose, scope and applications of Marketing Research.           
25

OR
2)
What do you understand by Market Segmentation? Discuss in detail the basis of market segmentation.                                                                     
25

PART – II

1) Write short notes in about 200 words each:                                                                         15
a) Branding

b) Pricing Policy

c) Publicity    

2) Explain with the help of suitable examples the significance of demand forecasting while        marketing a tourism product.
 






  15

3) Discuss the Tourism Product Life Cycle with suitable examples.


         
  15

4) Differentiate between product line and product mix. Explain their linkage with product modification. What role does product modification play in a company’s growth?             15
5) What is the linkage between price, competition and market conditions? Explain with suitable examples from Tourism and Hospitality Industry.                      


  15

6) Define Personal Selling. What role does Personal Selling play in the tourism industry? Support your answer with the help of examples.                                                    
  15 
7) Write a brief note on Demand Forecasting.                                                   
              15

8) Define Marketing Organisation. What are the considerations involved in designing a   Marketing Organisation?

  






  15
9) Discuss the various elements of Marketing Mix. What is the role of “People” in tourism service marketing?








  15 

10) Differentiate between buyer and user. Explain the various stages of the buyer decision     process.   









              15    

MTM-7:
MANAGING SALES AND PROMOTION IN TOURISM

Tutor Marked Assignment
Course Code: MTM-7






Total Marks:  100
Assignment Code: MTM-07/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Define personal selling. Evaluate the importance of personal selling under different conditions.
25

OR

2)
Describe the factor and criteria needed for designing a compensation package.
25

PART – II

1)
What do you understand by “Selling in Tourism”?        
15

2)
Discuss the role of communication skills in services selling. 
15

3)
What do you know about principles of presentation? Explain a few.   
15

4)
Describe different elements of promotion mix.     
15

5)
Critically analyse the role of media in travel and tourism promotion.   
15

6)
Explain the evolution of advertising agency and its role in the purchase process of tourism services.








  15

7) Elaborate the functions and structure of an advertising agency.    
15
8) Distinguish between consumer promotion and trade promotion. Discuss the 
       various types of consumer promotions.                                                                            15
9)  Discuss the factors that should be taken into account while designing the compensation 

       package for the sales force                                                                                                15  

10)  Write a note on any two of the following.    





  15
a. One sided versus two sided messages.

b. Railways advertising 

c. Types of display

MTM-8: MANAGING ENTREPRENEURSHIP AND SMALL BUSINESS IN TOURISM
Tutor Marked Assignment
Course Code: MTM-8






Total Marks:  100
Assignment Code: MTM-08/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1) What are the fields of self employment in tourism industry? Explain.


  25

                                                                   OR 

2) What are the problems of tourism SSEs in India
25

PART – II

1) Mention the variables whose understanding is important for determining market demand.

  15


2) What do you understand by market orientation? Why should an entrepreneur go for market

     assessment?
              15

3) What is the importance of training in small entrepreneurship firm? How can you motivate

     the employees of your enterprise to undergo training and retraining?


  15     

4) Write a note on growth strategies.
15

5) How do families control a firm? Discuss the issues and problems in family business.
  15

6) What do you mean by business plan? Explain the steps involved in the preparation of a 

     Business plan.









  15

7) Describe the various policies and programmes of the Govt. of India for fostering the 

     growth and  development of small scales sector in the country.



  15
8)   Define quality control. How can quality be controlled in small firms ?


  15                                                                                         

9)
Define the following in about 100 words each:
5+5+5


a) Value Analysis


b) Sample Survey


c) Fixed Cost 

10)  What do you understand by market orientation? How is it different from market assessment?     




           
 



15

TS-1:
FOUNDATION COURSE IN TOURISM

Tutor Marked Assignment
Course Code: TS-1                                               
 
Total Marks:  100
Assignment Code: TS-1/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
What do you understand by tourism? Examine the purposes of tourism.
25

OR
2)
How can India’s biodiversity be used as a tourist attraction? Explain.                        
25

PART – II

1)
How do you generate information in tourism? Mention the impact of information technology in this regard.
15

15


2)
What role can the local bodies and officials play in tourism development?
15

3)   Describe the main features of the performing arts of any region in India.                    
15

4)
Discuss how a tour operator packages tours.               
15

5)
Discuss the linkages amongst the various components of tourism industry.
15

15

6)    What are the threats and obstacles to tourism in India?                


  15

7)    Write brief note on the following:





           
  15

a)  Informal services in Tourism
b)  Tourism Regulations
8)  How does seasonality affect tourism business at destinations? Answer with examples.   
15

TS-2:
TOURISM DEVELOPMENT: PRODUCTS, OPERATIONS AND CASE STUDIES

Tutor Marked Assignment
Course Code: TS-2                                                


Total Marks:  100
Assignment Code: TS-2/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
What do you mean by Anthropology of Tourism? What is the importance of it in tourism planning, development and research?
25

OR
2)
What is the importance of Fairs and Festivals in the development of Tourism?
25

PART – II

1)    What is the reason of profiling the tourist? 
15

15


2)
Write an essay on the Taj Mahal.
    15

3)    Write in detail the different forms of adventure tourism?     
15

4)
Discuss Craft and Folk Art’s role in propagation and preservation of culture.
15

5)
What is the role played by Travel Corporation of India (TCI) in promoting India as a tourist destination?  
15

15

6) What are the different incentives provide by Department of Tourism to promote the 
        scheme of  Heritage Hotel?  







  15

7)    Discuss in detail the efforts made by Department of Tourism to market the tourism product of India at overseas.
15    
  
 
    pilgrim centre located in the Northern part of India.
15

8)    Write short notes in about 250 words on each of the following

           (5+5+5)  15    

(a) Khajuraho Dance Festival

(b) The Mountain Guide

(c) Jim Corbett National Park


TS-3: MANAGEMENT IN TOURISM
Tutor Marked Assignment
Course Code: TS-3                                                



Total Marks:  100
Assignment Code: TS-3/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words. 

Part II consists of eight questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Write an essay on source of finance available for tourism industry
25

OR
2)
What are the various steps involved in planning?  Discuss with reference to a tourism organisation
25

PART – II

1)
Discuss the importance of interpersonal behaviour in tourism business
15

15


2) Discuss the significance of management concept and the roles and responsibilities of a manager in present day competitive and multinational business environment.                  15
3)   "Convention is an integral part of modern tourism business." Comment.      
15

4)
Define management.  Discuss the various management issues in tourism.
15
5)    Write a note in about 250 words on each of the following:                               (7 ½ + 7 ½)          

a) Profit And Loss Statement 
b) Break Even Point



15

6)   
Discuss the steps you would take to plan a convention 
15

7)    How has information technology changed the management functions in tourism? Answer with examples.
15
8) What do you understand by Human Resource Management? Discuss its importance for 
       tourism organisations.



         



                15        

TS-6: TOURISM MARKETING

      Tutor Marked Assignment
Course Code: TS-6                                                



Total Marks:  100
Assignment Code: TS-6/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words. 

Part II consists of eight questions. Attempt any five in about 500 words each. Each question carries 15 marks unless otherwise mentioned.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Discuss the major variables used for segmenting the market for tourism products? 
25

                                                                  OR
2)  Discuss the role of Public Sector and NGO’s in the development of tourism at estimations?









25                                                                                                                 

PART – II

1) Explain Monopolistic and Oligopolistic type of Competition. 
                                   15
2) Discuss the different types of Marketing Strategies adopted by Star Category hotels.    15

3) Illustrate and describe Tourism Product – life cycle.                                                       15
4) Explain “People as an Element of Marketing mix”.                                                   
15

5) What do you understand by Accommodation marketing? Explain its characteristics.
15               


15


6) Differentiate between Alternative and supplementary type of accommodation.  

  15

7) Explain the concept of socially responsible marketing in context of tourism.    
15

8) What do you understand by seasonality in Tourism? Explain its impact on Tourism development.                                                                                                                    15
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