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MANAGEMENT PROGRAMME 
(Banking and Finance) 

Term-End Examination 

C 
	 June, 2011 

MS-423 : MARKETING OF FINANCIAL 
SERVICES 

Time : 3 hours 	 Maximum Marks : 100 

(Weightage 70%) 

Note : (i) 	Attempt any five questions. 

(ii) All questions carry equal marks. 

1. Explain the difference between products and 

services ? How do these differences impact the 

marketing process for financial services ? 

2. Describe the Pavlovian Learning Model and 

explain the marketing application of this model. 

3. Describe the various services and products that 

are offered by banks. Distinguish between Bank 

Guarantee and Letter of Credit. 

4. Explain the various methods used for pricing of 

financial products. 
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5. What do you understand by Customer 

Relationship Management in banks ? Explain the 

various activities that constitute customer 

relationship marketing. 

6. Discuss the various financial instruments that are 

used for project financing and point out their 

advantages to the investors. 

7. Describe the various constituents of a mutual fund. 

Explain the working mechanism of an Asset 

Management Company. 

8. What are networked banks ? Explain the various 

strategies that can be used to compete as a 

networked bank. 
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