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Note : Attempt both Part - A and Part - B.

PART - A

Attempt both the questions.

1.  Distinguish between any two of the following :  5+5

(@)

(b)
(c)
(d)

Production concept and product concept of
marketing.

Speciality goods and shopping goods.
Fixed price and Variable price.

Intensive distribution and Exclusive
distribution.

2. Write short notes on any two of the following : 545

(@)
(b)

(©
(d)
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Market segmentation.

Reasons for the failure of new products in
the market.

Total cost approach of physical distribution.
Ways of generating publicity.
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PART - B

Attempt any three of the following questions.

3.

A consumer wants to buy a laptop computer.
Explain the buying process he would follow for
the purpose.

Explain the concept of product diversification and
state its advantages in marketing. Also explain

- briefly the different product diversification

strategies.

As a marketing executive you would like to charge
different price to customers located in different
geographic locations. Discuss various geographic
pricing strategies considered suitable in this
context.

Explain briefly the various tasks performed by an
efficient physical distribution system.

What is sales promotion ? Discuss major sales
promotion tools adopted by marketers for
promotion of sales at consumer level and at trade
level.

(@) Why are channels of distribution shorter for
industrial goods as compared to those for
consumer goods ?

(b) Enumerate the qualities of a good sales
person.
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1. frafafes § | fref @ & s wawe 5+5
(2) THUUH FI IARA Fehea1 q1 AR Hheq
(b) Tafire aqd qen wftT aqu
(c) TeR F9a qen qfiEr=sia wma
(d) & foaror qen wgAes faaeo

2. Trafafea o @ farel g w dfara foorfor fafew : 545
(a) SRIR H GSEH
(b) 1T SRS F TR H TR T F HRT
(c) ifae famror # F A STEURON
(d) VER & & WA
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frafafad § A fapel di7 99 & S fafau

3.

Teh ST Teh 92T X e 98dl §1 596 10
forT g S Ufshan ST9ATET SHeh! SR Shifed |

I fafadieto =t Ywcar &t e IS 991 5+5
fagom o 39 & ool 1 Seor@ wifee ) fafvs S
fafaxiieto gfaat at W S&9 § saren S|

T fauur sifusidl & TU A oy fafim i mfeem 10
TEH Q TET-3TRT HIFd 91 Ha | 39 G A
fafvm Sugem iifes qeatraie gfemt & faa=m
FifQ |

T e ifaew famer # feg o o fafim st 10
it GaY § e wifea |

Torsha Tad= 9 a1 arcqd ¥? I9siE WR ae AR
TR R fauorsaist gr foswa gada & fag st
T 9 g WA 1 faaed St 2+4+4

(a) SuMIET awgell & e iEfe Igsli &k 545
foraTor & Heam Bie =i g &2
(b) TH T fashaeral & U 1 TG HIFIC |
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