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MC0-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 

Note : Attempt any five questions. All questions carry equal 
marks. 

1. Explain the growth of consumerism in Indian 
context with suitable examples. Summarise 
various regulations affecting marketing in India. 

10, 10 

2. Compare and contrast market research with 
marketing research. Discuss significance of 
Maslow's hierarchy of needs for understanding 
consumer behaviour. 	 10,10 

3. Discuss the characteristics of an organisational 
market and explain the various bases on which 
an organisational market may be segmented. 	12, 8 

4. How do services differ from products ? Explain 
the various classification schemes for services 
giving suitable examples. 	 10,10 
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5. 	Explain briefly the following concepts of pricing 
with examples. 	 5, 5, 5, 5 

(a) Perceived Value pricing 

(b) Differential pricing 

(c) Sealed-bid pricing 

(d) Price - demand relationship 

	

6. 	(a) Describe the provisions of the Essential 
Commodities Act in so far as they relate to 
regulation of price. 	 10, 10 

(b) Explain various steps involved in the 
channel design decision with suitable 
examples. 

	

7. 	(a) What roles do the intermediaries play in the 
distribution of products ? 	 10, 10 

(b) "Consumer service and cost reduction are 
two bench marks of an effective system of 
marketing logistics". Comment. 

	

8. 	(a) Explain the concept of integrated marketing 
communication and describe the reasons of 
its growing importance. 	 10, 10 

(b) Is personal selling equally relevant in all 
situations ? Discuss with appropriate 
examples. 
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9. 	(a) What products are considered suitable for 
mass advertising, direct advertising and 
interactive advertising ? Explain with 
examples. 10, 10 

(b) Compare and contrast green marketing 
with social marketing. 
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5. 	 ffftTiTur 	tgo 	 
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t? 	 10, 10 

(b) 4 `31:13-1)Wf*FIT7P-TT MP lc( "ErariT -NiTuF M ■71 

3I-TTt -5[111T-A—k 	RI -•-1 (bench 

marks) t I" i4-11M1 .ci-II otiIRT7 I 
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