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Note : Attempt Both Part-A and Part-B.

PART - A
1.  Write short notes on any two of the following :  5+5
(@) Marketing mix
(b) Factors affecting international market
Packaging Decisions
() Transfer pricing in international marketing
(d) Overseas agents

2.  Distinguish between any two of the following:  5+5
(a) Demographic environment and social and
cultural environment.
(b) High-tech positioning and high-touch
positioning.
(c) Product standardization and adaptation in
international marketing.

(d) Services and products.
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PART - B
Attempt any four of the following questions :

“Poor presentation of the marketing research 20

report may undo the entire market research

exercise”, Discuss.

“Advances in information technology 20

revolutionalized international marketing

operations”. Comment.

Discuss various objectives of international 20

marketing communication.

Compare the different approaches to budgeting 20

for international advertising.

(a) Discuss important methods of pricing in
international marketing. 10+10

(b)  Briefly explain various branding strategies
in international marketing.

While evaluating the various international market 5+15

entry strategies, analysis of different factors is
essential. State such factors and explain how they
effect the entry strategies.

Describe various steps involved in international
marketing process.
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318 &.30.-02
FALTT HaHE U A SATah T
fewimr / anforssr ¥ waeR=R SuThr
qATd ure
fagaw, 2011
AEA3M-02 : AT faqor yaem
g : 3 qU 3feHaTT 37 100

NE:  TUS I a9 GUS F S BT I ST

@Ug - A7
1. frafafes § @ feef gt o dftra feofored fofan ;. 545
(a) fauom fag
(b) SIS TR | YRS Frofy ) gafag w3
I HRE
(c) Siwigia fauum & weiawor geafyuio
d) e =
2. fefafea 9§ 9 el @ e ofm sawu 5+5
(a) SEIREAHIT SAERYT G TS - SR
TATET
(b) S=-THHIh! Rl (positioning) T 3=
w5t feafaeor
(c) STatE foraum # SeaTe Aol TN STqper
(adaptation)
(d) ¥ qor SR
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@ ue - &

frtafea § @ gl ol & W fafaa
3. “Tyqum sTEuR R @ ufen Fqde R SR 20
| SR A" a3 =3¢l w= da ®1 faae it

4. e AEAE & faeE ¥ s fawoe femel § 20
wifa en S ¥ TEEE BT

5. oiquigr favom o fafie st o feaem @i 20

6. SiaUsr foToa w1 aee s @t fafe fafeEl w20
o ST |

7. (a) st faqom & gea fuior & Aewqol

Tgfadl %t s i 10+10
(b) Siaiga farqor # fafvmt ifem worftfe 1 wem
H S HifS |

8. Tafum oiaigha eIk Way TOHITaal 1 e i 5+15
G S FREI HT AL AEIE Bl &1 §
! 1 SeorE Hife, qen fade wifse fom 3 few
YRR TS AT o gefad o 1

9. sttt foror whee § fifea fafim @omi @ @ 20
Edisd
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