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IBO-02 : INTERNATIONAL MARKETING 
MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 

Note : Attempt Both Part-A and Part-B. 

PART - A 

	

1. 	Write short notes on any two of the following : 5+5 
(a) Marketing mix 
(b) Factors affecting international market 

Packaging Decisions 
(c) Transfer pricing in international marketing 
(d) Overseas agents 

	

2. 	Distinguish between any two of the following : 5+5 

(a) Demographic environment and social and 
cultural environment. 

(b) High-tech positioning and high-touch 
positioning. 

(c) Product standardization and adaptation in 
international marketing. 

(d) Services and products. 
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PART - B 
Attempt any four of the following questions : 

3. "Poor presentation of the marketing research 20 
report may undo the entire market research 
exercise", Discuss. 

4. "Advances in information technology 20 
revolutionalized international marketing 
operations". Comment. 

5. Discuss various objectives of international 20 
marketing communication. 

6. Compare the different approaches to budgeting 20 
for international advertising. 

7. (a) Discuss important methods of pricing in 
international marketing. 	 10+10 

(b) Briefly explain various branding strategies 
in international marketing. 

8. While evaluating the various international market 5+15 
entry strategies, analysis of different factors is 
essential. State such factors and explain how they 
effect the entry strategies. 

9. Describe various steps involved in international 20 
marketing process. 
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