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TOURISM STUDIES 
(CTS, DTS, BTS, 

Term-End Examination 

CO 	 December, 2011 

TS-2 : TOURISM DEVELOPMENT : 
PRODUCTS, OPERATIONS AND CASE 

STUDIES 
Time : 3 hours 	 Maximum Marks : 100 

Note : Answer any five questions in about 600 words. All 
questions carry equal marks unless specified. 

1. Discuss the various issues involved in Guest - host 20 
relationships at tourism destinations. 

2. Identify important sources of information for 20 
interesting facts about local destinations. As a 
Tour Operator, what aspects would you consider 
while planning and preparing a tour. 

3. Imagine yourself as a Tourist Guide and discuss 20 
how you would describe the Taj Mahal to a group 
of foreign tourist. 

4. Discuss the role and relevance of Adventure and 20 
Sports in the development of tourism. List the 
various types of Indoor and Outdoor sports 
usually preferred by tourists. 
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5. 	Write short notes in about 150 words each : 4x5=20 

(a) Difference between a Guide and a Path 
finder. 

(b) Role of media in popularising festivals as 
tourism products. 

(c) Impact of Ethnic tourism. 

(d) Cuisine as a Tourism Product. 

	

6. 	Why is it essential for tourism professionals to 	20 
sensitise visitors about the customs and traditions 
of a destination ? Suggest ways how this 
sensitisation can be effectively done. 

	

7. 	Trace the growth and development of Resorts as 	20 
popular tourist destinations. What are the 
essential prerequisites for developing a Beach 
Resort ? 

	

8. 	Establish the relation between Tourism and 	20 
Pilgrimage. Describe any three prominent 
pilgrimage centres in India. 

	

9. 	Write notes on any two of the following in about 
300 words each : 	 10x2=20 

(a) Tourists' expectations from a Mountain 
Guide and skills required to be a Mountain 
Guide. 
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(b) Achievements and limitations of "festivals 
of India" organised by Govt. of India in 
foreign countries. 

(c) Tourist Attractions of Mumbai (Bombay). 

10. Explain the concept and growth of Heritage 
Hotels in India. Discuss main guidelines for their 
classification and incentives provided for their 
promotion. 

20 
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