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Note :  Attempt any five questions. All questions carry equal

marks.

1. (a)

(b)

2. Explain the stages of developing the mind set for

Differentiate between entrepreneur and

- gambler. Enlist the qualities of an

entrepreneur.

List the sources from where a businessman

can derive business ideas.

becoming an entrepreneur.

3. (a)

(b)
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The meaning of marketing is inter-woven
in the concept of human needs and wants,
products, exchange process and the market.
Explain.

What are the various aspects of customers
which need to be considered in assessment
of market ?
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4. Discuss the areas / activities in which a 10
businessman can develop his strategies to counter-
act the activities of his competitors.

5. (a) What do you mean by project report ? 5
Discuss the various aspects considered in
preparation of project report.

(b) What do you understand by brariding ? 5
Discuss the various aspects which should
be taken into account while selecting a
brand name.

6. (a) Discussthe methods of fixing the budget for 5
promotional mix by a small businessman.

(b) What are the opportunities offered by an 5
international market to a businessman ?

7. Write short note on any five of the following : 5x2=10
(a) . Motivation
(b) Market Targetting
(c) Sales Promotion
(d) Product Life Cycle
(e) Pésitioning of Products
(f)  Joint Ventures
(g) Performance Measurement

(h) Principles of Purchasing
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8.  Define any ten of the following :

(a)
(b)
(c)
(d)

@

()
(8
(h)
(i)
()
(k)
0]
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Business Planning
Publicity

C.L.F.

Internal Aﬁdit
Trade Cycles
Direct Costs

Merchant Middlemen

Project Appraisal

. Market Demand

Functions of Exchange
Standardization

Entrepreneurial Values.

10x1=10
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Jargd W | fewiar (Sratgdigs . )
fegsrx, 2011
oit.at . 2E. 008 : SeEfher ua fauurt

g ;2 g2 Hfepad 31 : 50
Fe:  fH e v F S AT ot 7o & oid @ATT 1

1. (a) Gwmgma%waﬁwaﬁmlm 5
1 faeraed @t gt IR

(b) I fRa wa ¥ e Hedt faemi Wt 5
Wit T WeRaT © 2 Y IRy |

2. Sl 9 ¥ g fawfad 0 & = sl Eme 10
HIfTg |

3. (a) foor 1 ored, TR ST T T, 5
o sfafifed §1 v wifsw
(b) Susiremedi & fafga o FH A E, A Wamm 5
F Truftor & go foaR T et 3 § 2
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4. Q& / nfafateai =t Sifa Sl e 3T 10
et @ TR & SER @ o et
T Thal § |

5. (a) oREE fOR @ o9 @ wEea €2 9REem 5
: fare & frafor # fafay foamoia veqst =t
== I |
(b) SIS (branding) ¥ o9 N1 F9ed § 2 € 5
T 1 9 A wHa oA fafay geqet @l
& W1 ST A1eq 2 == Shiford |

6. (a) VI FAERT G HaHUATHE A gg dse a4 5
F4 = faferat st ==t St
(b) ST AR & AT ! HITH TR At
T Bt ?

6] ]

7. [l gra® G89 H e fafem) : 5x2=10
(a) IR

(b) TSR eI
() fosRt HadA

(d) SER St

(e) el 1 feerdtertor
()
(g) FromsT =
(hy @it & fag@ -’
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8. frafafea & 9 farsl e@ s wRonfoq wIfsTl 10x1=10
(a) ST AT

() TR

(c) ¥I.E.Tw.

(d) oTiaRe SraTien

(e) =T =H

(f) waE AT

(g) =AU Heaey

(hy RS

(i) TSR

G) fafwm s we

(k) HEER

() o HeH 11?4
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