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MASTER OF COMMERCE

Term-End Examination
June, 2015
MCO-06 : MARKETING MANAGEMENT
Time : 3 hours Maximum Marks : 100

Weightage 70%

Note : Attempt any five questions. All questions carry equal
marks.

1. Compare and contrast marketing research with
marketing information system. How does
marketing intelligence help in market
segmentation ? 12+8

2. How do environmental factors affect marketing
policies and strategies ? What will be the impact
on automobile industry if a new cheaper source
of energy is invented ? 10+10

3. Define market targeting and explain the
procedure on how to target different markets ? 8+12

4.  Describe intervening factors between purchase
intentions and purchase. What is the role of
marketers during first stage of consumer

behaviour ? 12+8
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5. What is the difference in the branding strategy
for industrial products, consumer products and
agricultural products ? Discuss them in the
context of developing a brand communication
strategy. 10+10

6. What are the profit oriented objectives of
pricing ? Differentiate between market skimming
and penetration pricing strategies. 10+10

7. What do you understand by selective and
intensive distribution ? How do channels of
distribution add value to consumer goods ? ~ 10+10

8.  What factors should be considered in designing
communication message ? Distinguish between
pull and push strategies in the context of
promotion. 10+10

9. (a) What do you mean by relationship
marketing ? 10+10
(b) Explain the role of internet in consumer
goods marketing.
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1. foqum STqEum iR faqum = yorelt &t gor i
3R TR FAEA | AER USRI § SR S
fFe THR TR FIA R ? 12+8

2. ufEy w1 fFg yer famm Hife sk gfaa
Juifad @ §? 9fc S & T 79 9K E| H
TSR 81 THeR! T8 39 W F s e 2 10+10

3, R asg Tl &) eftamn dfse ik fafby= s
! e FE ST i YHAT T SR BT | 8+12

4. I WR AN FY F 99 TEAT F 90 FREAI Bl
=91 FIFFT | Fdl STGER & J99 =01 § faqursate
Y F1 e Bl 7 2 12+8
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5. 9N SAIE, ST Saarg ofR i 3 &1 wifg
g & w1 SR R 7 SiTe YR R ) e w0
¥ e ¥ gt ==l wifew 10+10

6. Hma-FTuRe & AI-3I7[@ YT T E? AR G
HiTa Frufio ok aemr-Te #ima fuio g ¥ e
mal 10+10

7. SacAe faaeur o e faater | a9 = guea €2
fareor mrezm, IgsiER aRgsll ¥ Hog WadH fRe yeR
W%? 10+10

8. WYYY Wew &l femed #1 ¥ fo R W =R
foran < =fed 2 Herefa & wewd o qat ofk g1 gfe

T o= A | 10+10
9. (a) oY faUUH @ 777 FT HHEQ € 7 10+10
(b) Ui T3l & fauum § e fauom &t
=1 ofe §?
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