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Note : Attempt both Part-A and Part-B.

PART - A
Write short notes on any two of the following :  5+5
(a) EPRG Orientation
(b) Transfer Pricing
(c) Stratified Sampling
(d) Advantages of Branding

Distinguish between any two of the following : 545
(@) Telemarketing and e-commerce
Observation and Survey methods of data
collection
(c) Warranty and Guarantee
(d) Selling and Marketing

PART - B

Answer any four of the following questions : 20
What are the barriers that make controlling
international operations more complex than
controlling domestic marketing activities ?
Explain with examples.
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4. (a) What are the risks involved in the new
product development ? Elaborate with

examples. 10+10
(b) Explain the process of new product
development.
5. “Analysis of the international marketing 29

environment is an important pre requisite to
successful export operation.” Discuss with
reference to the following :

(a) Components of international marketing

environment.

(b) Political, economic and cultural
environment.

6. (a) Identify four basic characteristics of services

that differentiate them from product. = 10+10
(b) Identify the services where India has export
potential and give your reasons for the same.

7. (a) Describe the factors to be considered in
pricing for international marketing. 10+10
(b) Explain the important methods of pricing
in international marketing.

8.  “Distribution channels are the link between

producers and customers”. Comment and

(a) Discuss the various types of intermediaries
associated with both direct and indirect
methods. 2+10+8

(b) What are the factors that need to be
considered before taking a decision as to
whether to go for direct or indirect
exports ?

9. “Information technology has been 2g
revolutionlizing marketing operations.” In the
light of this statement, discuss how use of internet
and e-commerce has impacted the international
business of a firm.
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1. frafafea § 9 fad @ W dfera femfomi faf@e ;. 5+5
(a) TSRS, ATHfE=E (Orientation)
(b) T g fraio
(c) WIRA TA-=4 (Stratified Sampling)
(d) wis fruRo & @

2. frfafer ¥ AfFA QT mwafo: 5+5
(a) ewTR{ET AUl 3-hind
(b) 221 Ca A & Jaqor qun e fafuar
(c) & 9w TR
(d) fasa qun fagum

@ ue - §
frafafea ¥ 9 fd a) 399 & s fafey - 20
3. 3 & H sl € W e faaum Rl w fEta
FA & g ° FAaue faaue feesht # fefa
A F T F Afew feer oA &2 IS gied
AT I |
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4. (a) T IO & faw@ ¥ ¥ sifew fafeq €2

IeTET0N Wigd ST it | 10+10

(b) & IR fawm H1 wfwan &1 99 HifwQ !

5. ‘AR fauvE aaEw #1 favesn gwe i
v ¥ Y © ool whem §1" Frefafad &
e ¥ 39 w9 &1 fag=q i
(a) ST fIUUE FAERY & WeFH
(b) e, snfe ue witpfas amaEeRo

6. (a) S T I IR faPwATS H1 IeA@ T S

20

IR IAE A AT F T 10+10

(b) A WISl 1 IeI@ HitWC 57 F foaw wka @
frafa =t wowed €1 ot S| % uw o
EF qoh off Ta Fifre |

7. (a) AdUwH fauvE & fau g fryito s gafaq

F 9 fafs= sl #1 aofF Fifew) 10+10

(b) iR faaum & fore e frafor =t geerguf
faferai =t =mEm Fifvu)

8. ‘‘foatw yumel IcaTee a1 UEH & 9 UF wot &1

gHien Hifs, qen 2+10+8

(a) VeIl TS 3T9el SHI yunferdl & fafir= e
1 T HifeTT |

(b) T TE Iy frafg & fawg o faofw %@
Y foh FRE W fouR 61 amavEs 82

9. ‘‘ga vrnfrt fauvm wfwaeti w1 wifaeor F
W 1" 3@ % yew H fqa=q #ifeg fF gee
T 3-FMH & ITAM 3 T B F FRLHE a9
! frg 7R venfaq faan 21
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