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BACHELOR’S DEGREE PROGRAMME /
CERTIFICATE PROGRAMME IN
_ CONSUMER PROTECTION

Term-End Examination
June, 2015

(APPLICATION ORIENTED COURSE)
ACS-01 : CONSUMER STUDIES -

Time : 3 hours , Maximum Marks : 100

Note: (i) Section I: Answer any two questions.
(ii) Section II : Answer any four questions.

(iit) Section III : Answer any two questions.

SECTION 1

Answer any two of the following questions in about
600 words each. Each question carries 20 marks. 2x20=40

1. Discuss in detail the various dimensions of
Consumer Environment influencing the

decision-making capacity of consumers.

2. Explain the meaning of Consumer Rights.
Discuss in detail the Consumer Rights enshrined
in the Consumer Protection Act, 1986.
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3. Analyse the positive as well as negative impact
of advertising through mass media upon

consumers.

4. Discuss the three-tier structure established for
redressal of consumer disputes under the

Consumer Protection Act, 1986.
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SECTION II

Answer any four of the following questions in about
350 words each. Each question carries 12 marks. 4x12=48

5. Discuss the factors responsible for attitudinal
changes in consumer behaviour.

6. Discuss the salient features of price
determination under perfectly competitive
markets.

7. Discuss the term ‘Deficiency’ with the help of
decided case laws on deficiency of service under
the Consumer Protection Act, 1986.

8. What is the procedure of filing a complaint
under the Consumer Protection Act, 1986 ? Can
a consumer make an oral complaint ? Explain.

9. Does the consumer have a ‘right to protest’ when
he/she is exploited ? If yes, discuss the forms of
protest generally adopted on consumer related
issues.

10. Discuss the structure and purpose of Consumer
International (CI).
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SECTION III

Write short notes on any two of the following in about
150 words each. Each question carries 6 marks. 2x6=12

11. Who is a Consumer ? Explain.

12. Why does the consumer need protection ?
Explain.

13. Consumer Education as a strategy for Consumer
Protection.

14. Duties of Consumer as a corollary to Consumers’
Right.
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