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TS-06 : TOURISM MARKETING

Time : 3 Hours Maximum Marks : 100

Note : (i) Answer any five questions in about

600 words each.

(it) All questions carry equal marks.

1. What is marketing ? Discuss the major stages

in the development of marketing. 20

P.T.O.
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Why 1is India considered a cultural tourism

destination ? Suggest ways in which India can

be promoted internationally. 20

What is competitive analysis and why is it
necessary in tourism ? Explain with suitable
examples any two strategic approaches for

countering competitions. 20

Why should we segment tourism
markets ? Discuss various market

segmentation variables. 20

Discuss how the concepts of Alternative
Development, Sustainable Tourism and
Carrying Capacity are key elements of socially

responsible marketing. 20
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How does cost affect price ? Discuss how pricing

can be used as a tool to achieve marketing

objectives. 20

Explain the meaning of FAM tours and the
purposes for which FAM tours are usually
conducted. Elaborate how FAM trips for
inbound international tourism are processed

and conducted. 20

Discuss the various stages in the formulation
of a marketing strategy for a 5-star category

hotel. 20

Identify the markets for a  tourist
transporter. Discuss the various factors which
influence the marketing decisions of transport

operators. 20

P.T.O.
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10. Write short notes on the following in about

150 words each : 4x5=20

(1) Direct and indirect operating cost of

airlines
(1) Any two sampling methods
(111) Types of distribution channels

(1v) Benefits of evenly spread seasonality in

tourism.
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